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OCTOBER

TITLE:
ADDICTED TO
LOVE

AUTHOR:
Lori Wilde

ISBN:
0-446-50204-9
978-0-446-50204-7

PRICE:
$6.99/$8.50 Can.

CATEGORY:
Contemporary
romance

PUBLISHING
BACKGROUND:
Forever original

PAGES:
384

SPINE SIZE:
31/32"

PER CARTON:
48

AUTHOR’S HOME:
Weatherford, TX

SETTING:
Valentine, TX

TERRITORIES:
US, Canada, and
Open Market
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author of ®nee Smitten,
Twice Shy

Sscem
| Wedding Veil Wishes I
%A dynamite novel thar. :
readers will treasure for years
to eome.” —Romantic Times
BOCOKreviews Magazine on
There Goes the Bride

Born on Valentine’s Day in Valentine, Texas,
Rachael Henderson used to be the poster girl for
all things romantic. But her illusions have been
shattered after being dumped at the altar—twice!
Clad in her wedding gown, she has a mission: to
deface the town billboard announcing it as the
“Romance Capitol of the USA.” She’s caught by
Sheriff Brody Carlton, who was once the object
of her unrequited puppy love. But now he’s the
enemy. And as Rachael starts Romance-aholics
Anonymous to prevent innocent victims from
believing in the lie that is love, it's Brody who
must restore order to this inflamed town. Rachael
can't help but be drawn to Brody’s strength and
the promise of desire in his eyes. But can she dare
to believe in love again?

ALSO AVAILABLE IN LORI WILDE’S WEDDING VEIL
WISHES SERIES:

Once Smitten, Twice Shy
0-446-61846-2
978-0-446-61846-5
$6.99/$8.50 Can.

Orig. pub. date: 1/08

There Goes the Bride
0-446-61845-4
978-0-446-61845-8
$6.99/$9.99 Can.
Orig. pub. date: 3/07

“Wilde has a unique voice that will

soar her to publishing heights.”

—Rendezvous

“This is a dynamite novel that

to come.”

readers will treasure for years

—Romantic Times BOOKreviews
on There Goes the Bride

KEYNOTE:

This enchanting tale from RITA finalist Lori Wilde is
the third book in the irresistible Wedding Veil Wishes
series.

SALES POINTS:

¢

There Goes the Bride, the first title in the series, grossed
50,000 copies and received rave reviews, including
four-and-a-half stars from Romantic Times BOOK-
reviews magazine. The second book, Once Smitten,
Twice Shy, was published in 1/08 and there are more
than 43,000 copies in print.

Wilde is a popular romance author whose work has
received strong reviews from Publishers Weekly, Book-
list, Romantic Times BOOKreviews, and Rendezvous,
among others, and has been featured in Cosmopolitan
and Redbook.

The author is a past RITA finalist and a three-time
Romantic Times nominee for Best Romantic Comedy.
You Only Love Twice (Forever, 0-446-61516-2/
978-0-446-61516-7, 3/06) was a finalist for the Colorado
Award of Excellence, while both Charmed and Dangerous
(0-446-61367-3/978-0-446-61367-5, 7/04) and License
to Thrill (Forever, 0-446-61366-5/978-0-446-61366-8,
12/03) were finalists for the Holt Medallion Award for
Best Romantic Comedy.

MARKETING CAMPAIGN:

B Print advertising in Romantic Times
B National print publicity campaign

B Special terms available

B Web marketing



OCTOBER

TITLE:
THE WAY OF
SHADOWS

AUTHOR:
Brent Weeks

ISBN:
0-316-03367-7
978-0-446-03367-1
PRICE:

$7.99/$9.50 Can.

CATEGORY:
Fantasy

PUBLISHING
BACKGROUND:
Orbit original

PAGES:
608

SPINE SIZE:
15/16"

PER CARTON:
48

AUTHOR’S HOME:
Newberg, Oregon

SETTING:
Fantasy world

TERRITORIES:
World English

*¢L-N8ST

129¢¢0, 916082, 6
1-29¢£0-91¢-0-826

2-29¢$0-91¢-0 ‘0L-N8SI

66206

m
>
=

H‘O“ ‘EH&‘J“ |

]]Z
L-29¢¢0-91L£-0-826 ¢ L-N8ST

2-29¢$0-91¢-0 -0L-N8ST

9¢¢0

7
S |
(g

KEYNOTE:

A young boy will give up everything to become a
merciless assassin in this spectacular debut fantasy.

SALES POINTS:

¢

THE WAY OF SHADOWS s the first book in a ground-
breaking new fantasy trilogy. The books will be published
in three consecutive months (Shadows’ Edge in 11/08
and Beyond the Shadows in 12/08) to help build shelf
presence and series readership.

Fans of books by Joe Abercrombie, Robin Hobb, and
Terry Goodkind will find THE WAY OF SHADOWS a
perfect complement—as will fans of films like Willow
and The Professional and video games such as
Hitman.

Brent Weeks’s epic storytelling and unforgettable
characters will take the fantasy world by storm.

BRENT
WEEKS

MARKETING CAMPAIGN:

B Online advertising

B National print publicity campaign
B Web marketing

Azoth wants out of the Warrens and he has a
plan—to find Durzo Blint, the most merciless
assassin in the city, and convince Blint to take him
on as an apprentice. Under Blint’s tutelage, Azoth
will learn the Way of Shadows: creating poisons,
using the shadows to be invisible, and altering his
appearance. Fostered by a baron, raised by an
assassin, he will infiltrate into the highest levels
of court. His friends will be princes—and his
enemies will be legendary.
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JOHN R. LEE, M.D.

DAVID ZAVA, PH.D,, and VIRGINIA HOPKINS
Bestselling authors of What Your Doctor May Not Tell
You About Menopause

“Clearly written and lucidly expressed...a remarkable work!”

—PETER T. ELLISON, DEAN, GRADUATE SCHOOL OF ARTS
AND SCIENCES, HARVARD UNIVERSITY

THE BOOK FOR BREAST CANCER AWARENESS MONTH

WHAT YOUR DOCTOR
MAY NOT TELL YOU
ABOUT™ BREAST CANCER

0-446-61540-4 » 978-0-446-61540-2
$7.99 (IN CANADA: $10.99)

Bestselling authors Dr. John R. Lee, Dr. David
Zava, and Virginia Hopkins present a revolu-
tionary hormone balance program to reduce
the risk of breast cancer and help eliminate
recurrences. WHAT YOUR DOCTOR MAY NOT
TELL YOU ABOUT BREAST CANCER has sold
over 99,000 hardcover and paperback copies
combined.

“Clearly written and lucidly
expressed...a remarkable
work.”

—Peter T. Ellison, dean, Graduate School of Arts
and Sciences, Harvard University

“Fluent and engaging with
clearly documented data.”

—John Russo, M.D., senior member,
Fox Chase Cancer Center

“Provide[s] an eye-opening,
empowering, and research-
based account of what leads
to breast cancer, how to
prevent and treat it, why
conventional treatment
strategies often don’t work
and may even be harmful,
and what prevention and
treatment choices your
doctor may not tell you
about.” —Cancer.about.com



OCTOBER

TITLE:
THE BRASS
VERDICT

AUTHOR:
Michael Connelly

READ BY:
TBD

ABR CD:

ISBN:
1-60024-397-5
978-1-60024-397-4
PRICE:
$29.98/$32.98 Can.
5 CD/6 hrs.

25 per carton

UNABR CD:

ISBN:
1-60024-401-7
978-1-60024-401-8
PRICE:
$39.98/$43.98 Can.
9 CD/10.5 hrs.

25 per carton

UNABR CASS.:

ISBN:
1-60024-399-1
978-1-60024-399-8
PRICE:
$39.98/$43.98 Can.
7 ¢s/10.5 hrs.

25 per carton

CATEGORY:
Fiction

PUBLISHING
BACKGROUND:
Little, Brown
hardcover

AUTHOR’S HOME:
Florida

SETTING:
Los Angeles

TERRITORIES:
World
ABRIDGED CD

UNABRIDGED CD

Hachette Audio

ICHAEL
ONNELLY

THE

S

L

Ve

Things are finally looking up for defense attorney
Mickey Haller. After two years of wrong turns,
Haller is back in the courtroom. When Hollywood
lawyer Jerry Tadashi is murdered, Haller inherits
his biggest case yet: the defense of Walter Elliott, a
prominent studio executive accused of murdering
his wife and her lover. But as Haller prepares for
the case that could launch him into the big time,
he learns that Tadashi’s killer may be coming for
him next. Enter Harry Bosch. Determined to find
Tadashi’s killer, he is not opposed to using Haller
as bait. But as danger mounts and the stakes rise,
these two loners realize their only choice is to
work together.

ALSO AVAILABLE IN
AUDIO FROM MICHAEL
UNABRIDGED CASS. GONNELLY:

The Lincoln Lawyer
Unabr. <replay> CD
1-60024-247-2
978-1-60024-247-2
$14.98/$17.25 Can.
Orig. pub. date: 11/07

SIMULTANEOUS WITH THE HARDCOVER

VERDICT

¢

HACHETTE AUDIO

Lincoln lawyer Mickey Haller and
LAPD Detective Harry Bosch team
up in this stunning new audio
from #1 New York Times bestsell-
ing author Michael Connelly.

SALES POINTS:

¢ THE BRASS VERDICT will be published
in Little, Brown and Company hardcover
(0-316-16629-4/978-0-316-16629-4) in
10/08.

¢ Atlast, Mickey Haller, hero of The Lincoln
Lawyer (Little, Brown, 2005), meets the
legendary Harry Bosch. Their resulting
rivalry/partnership makes for an electri-
fying audio experience.

¢ The Lincoln Lawyer was a #1 bestseller
and the combined audios sold more than
35,000 units.

¢ Connelly’s most recent novel, The Over-
look (Little, Brown, 5/07), was a New York
Times bestseller. The audio sold nearly
30,000 copies.

The Overlook, Connelly’s previous audiobook, was named
a Best AudioBook of 2007 by AudioFile magazine and
received a Listen Up award from Publishers Weekly.
Echo Park won the 2007 Audie® award for Best Mystery.

MARKETING CAMPAIGN:

Television advertising in Los Angeles, New York, Atlanta,
Boston, Chicago, Denver, Houston, Dallas, Portland,
Philadelphia, Phoenix, San Diego, Sacramento, San
Francisco, Seattle, Washington, DC, national cable,
CNN Airport Network

Print advertising in the New York Times Book Review,
Los Angeles Times Book Review, San Francisco Chron-
icle, USA TODAY, Time, People, Publishers Weekly, Shelf
Awareness

10-city author tour

National media campaign including television, radio,
and print interviews

14-copy mixed floor display (12 hardcovers/2 unabr. CD):
0-316-03653-6/978-0-316-03653-5: $403.84/$447.84 Can.

Web marketing




OCTOBER

TITLE:
THE GATE HOUSE

AUTHOR:
Nelson DeMille

READ BY:
TBD

ABR CD:

ISBN:
1-60024-406-8
978-1-60024-406-3
PRICE:
$29.98/$32.98 Can.
5 CD/6.5 hrs.

25 per carton

UNABR CD:

ISBN:
1-60024-410-6
978-1-60024-410-0
PRICE:
$49.98/$54.98 Can.
15 CD/18.5 hrs.

25 per carton

UNABR CASS.:

ISBN:
1-60024-408-4
978-1-60024-408-7
PRICE:
$49.98/$54.98 Can.
11 Cass./18.5 hrs.
25 per carton

CATEGORY:
Fiction

PUBLISHING
BACKGROUND:
GCP hardcover

AUTHOR’S HOME:
Long Island, NY

SETTING:
Long Island, NY

TERRITORIES:
US, Canada, and
Open Market

ABRIDGED CD

UNABRIDGED CD

' |

A NOVEL

When John Sutter’s wife killed her Mafia don lover,
John left America and set out in his sailboat on
a three-year journey around the world, eventu-
ally settling in London. Now, 10 years later, he has
come home to the Gold Coast, that stretch of land
on the North Shore of Long Island that once held
the greatest concentration of wealth and power in
America, to attend the imminent funeral of an old
family servant. Taking up temporary residence in
the gatehouse of Stanhope Hall, which had been
the family home of his ex-wife, Susan Stanhope
Sutter, John finds himself living only a quarter of
mile from Susan who has also returned to Long
Island after living in Hilton Head for the past
decade.Their mutual attraction resurfaces and old
passions begin to reignite, and John finds himself
being pulled deeper into a familiar web of seduc-
tion and betrayal.

ALSO AVAILABLE IN AUDIO
UNABRIDGED CASS FROM NELSON DEMILLE:
Night Fall

Abr. <replay> CD
1-60024-094-1
978-1-60024-094-2

$14.98 (In Canada: $16.50)
Orig. pub. date: 11/07

Wild Fire

Abr. CD

1-59483-606-X
978-1-59483-606-0
$29.98 (In Canada: $38.98)
Orig. pub. date: 11/06

Unabr. CD

1-59483-610-8
978-1-59483-610-7
$49.98 (In Canada: $64.98)
Orig. pub. date: 11/06

SIMULTANEOUS WITH THE HARDCOVER

#1 New York Times bestselling
author Nelson DeMille delivers
the long awaited follow-up to his
bestselling novel The Gold Coast.

SALES POINTS:

¢ THE GATE HOUSE will be published in
Grand Central Publishing hardcover
(0-446-53342-4/978-0-446-53342-3) in 10/08.

¢ Nelson DeMille’s most recent novel, Wild
Fire (0-446-57967-X/978-0-446-57967-4)
was published in GCP hardcover in
11/06. It debuted at #2 on the New York
Times bestseller list and has sold more
than 515,000 copies. There are more
than 30 million copies of DeMille’s books
in print worldwide, and over 15 million in
the United States.

MARKETING CAMPAIGN:

B Television advertising in New York, Los
Angeles, Washington, DC, Chicago, on
national cable and CNN Airport Network

B Radio advertising in New York and Los Angeles

Print advertising in the New York Times Book Review,
Los Angeles Times Book Review, Washington Post Book
World, Newsday, People, Time

Transit advertising in New York
Select author appearances
National media campaign
National print publicity campaign

15-copy mixed floor display with special riser (12 hard-
covers/3 Unabr. CD): 0-446-54112-5/978-0-446-54112-1:
$473.82 (In Canada: $524.82)

B Web marketing

Praise for Night Fall:

“Scott Brick has a clear take on
Nelson DeMille’s tension-rich
style. Building the suspense and
puzzling through layers of ques-
tions, Brick leads listeners with a
comfortable style. Using enough
character voices to keep the por-
traits clear, he colors Corey with
a vocal depiction that lets the
wise-guy sarcasm bloom while the
“won’t-take-no” instincts run deep
alongside. Nicely nuanced and
involving.” — AudioFile magazine



OCTOBER

TITLE:

NEVER GIVE UP!
Relentless Determi-
nation to Overcome
Life’s Challenges

AUTHOR:
Joyce Meyer

READ BY:
Sandra McCollom

ABR CD:

ISBN:
1-60024-413-0
978-1-60024-413-1
PRICE:
$29.98/$32.98 Can.
5 CD/6 hrs.

25 per carton

CATEGORY:
Christian Living/
Inspirational

PUBLISHING
BACKGROUND:
FaithWords
hardcover

AUTHOR’S HOME:
St. Louis, MO

TERRITORIES:
World

ABRIDGED CD

GIVE UP!

Relentless Determination to Overcome Life's Challenges

Joyce Meyer overcame an abused childhood, a
bad marriage, and limited opportunities to become
one of the most popular author/speakers in the
world. Hers was the first ministry in America to be
headed by a woman, and if anyone knows how to
hold on to a dream and realize it, it's her. Packed
with examples of people who pursued their goals
relentlessly, this audio profiles nearly 50 individuals
who prevailed against all odds. From the builder of
the Brooklyn Bridge to the chemists who invented
Post-Its, we meet people like Bessie Coleman, an
African-American who became the first woman in
America to earn her pilot’s license. NEVER GIVE
UP is full of powerful inspiration , providing solid,
tried-and-true tools for success, from making
goals to overcoming major hurdles.

ALSO AVAILABLE IN AUDIO
FROM JOYCE MEYER:

The Secret to True Happiness
Abr. CD

1-60024-151-4
978-1-60024-151-2

$29.98 (In Canada: $32.98)
Orig. pub. date: 4/08

Starting Your Day Right/Ending
Your Day Right Box Set

Abr.CD

1-60024-095-X
978-1-60024-095-9

$24.98 (In Canada: $28.98)

Orig. pub. date: 12/07

New Day, New You

Abr. CD

1-60024-034-8
978-1-60024-034-8
$29.98 (In Canada: $34.98)
Orig. pub. date: 10/07

SIMULTANEOUS WITH THE HARDCOVER

Daystar Satellite, Discovery Channel,

Joyce Meyer offers listeners
everything they need to realize
their greatest potential by finding
new and inspiring ways to prevail
against all odds.

SALES POINTS:

NEVER GIVE UP will be published in
FaithWords hardcover (0-446-58035-X/
978-0-446-58035-9) in 10/08.

Starting with Look Great, Feel Great
(FaithWords, 4/06), Joyce Meyer’s books
have been New York Times bestsellers
and have sold more than 1.5 million
copies combined. Over 275,000 Joyce
Meyer audiobooks have been sold to
date.

Joyce’s television program Enjoying
Everyday Life airs on over 500 television
stations worldwide in 25 languages, with
a potential audience of three billion. The
daily television broadcast airs across the
country to stations including ABC Family
Channel, Trinity Broadcast Network,
Inspirational

Network, The Word Network, WGN Superstation, and

World Harvest.

Joyce’s radio program Enjoying Everyday Life is heard
on over 400 radio stations worldwide, including XM

Satellite Radio

FamilyTalk-170.

The Enjoying Everyday Life brand includes a monthly

publication whi

ch currently has a circulation of 700,000.

In 2008, Joyce will hold 14 conferences across the
country, with an average attendance of 20,000 each.

Read by Sandra McCollom, Joyce’s daughter and voice
of the Joyce Meyer audiobooks.

MARKETING CAMPAIGN:
Television advertising on national cable
B Print advertising in Christian Retailing and Charisma

Transit advertis

12-week televi
Everyday Life

ing
sion and radio promotion on Enjoying

Features in Enjoying Everyday Life magazine

Featured on au

thor’s Web site

Email blast to author database featuring audio clip

Audio Advertisi

ng in Enjoying Everyday Life magazine

JoyceMeyer.com website feature

Web marketing




OCTOBER

TITLE:
TESTIMONY:
A Novel

AUTHOR:
Anita Shreve

READ BY:
TBD

ABR CD:

ISBN:
1-60024-402-5
978-1-60024-402-5
PRICE:
$22.98/$25.98 Can.
4 CD/5 hrs.

25 per carton

UNABR GCD:

ISBN:
1-60024-404-1
978-1-60024-404-9
PRICE:
$39.98/$43.98 Can.
8 CD/9 hrs.

25 per carton

CATEGORY:
Fiction

PUBLISHING
BACKGROUND:
Little, Brown
hardcover

AUTHOR’S HOME:
Massachusetts

SETTING:
New England

TERRITORIES:
US, Canada, and
Open Market

ABRIDGED CD

UNABRIDGED CD

Testlmony

By ||: .||||h-.

e

At a New England boarding school, a sex scandal
is about to break. Even more shocking than the
acts themselves is the fact that they were caught
on video. A Pandora’s box of revelations, the tape
triggers a chorus of voices—those of the men,
women, teenagers, and parents involved in the
scandal—that details the ways in which lives can
be derailed or destroyed in one foolish moment.
Writing with a pace and intensity surpassing even
her own greatest work, Anita Shreve delivers a
gripping drama with the impact of a thriller. No one
more compellingly explores the dark impulses that

Bestselling author Anita Shreve
takes us into a world upended by
desire in this provocative and
exhilaratingly dramatic new
audiobook.

SALES POINTS:

TESTIMONY will be published in Little,
Brown and Company hardcover (0-316-
05986-2/978-0-31605986-2) in 10/08.

Anita Shreve’s previous novel, Body
Surfing (Little, Brown, 4/07), was a New
York Times bestseller, and the audio
versions sold more than 10,000 units.

Shreve’s two prior novels, A Wedding in
December (Little, Brown, 2005) and Light
on Snow (Little, Brown, 2004) have sold
over 32,000 combined audio units.

In the years since The Pilot’s Wife (Little,
Brown, 1998) was selected for Oprah’s
Book Club, Shreve’s worldwide reader-
ship has continued to grow. More than
10 million copies of her novels have been
sold in the US alone.

¢ Auvailable simultaneously with value-priced <replay>

edition of BODY SURFING; Unabr CD: 1-60024-473-4/
978-1-60024-473-5 -7 CD/8 Hours $14.98/$16.98

MARKETING CAMPAIGN:

B Television advertising in New York, Los Angeles, Boston,

Chicago, San Francisco, national cable, CNN Airport

sway the lives of seeming innocents, the needs
and fears that drive ordinary people into intoler-
able dilemmas, and the ways in which our best
intentions can lead to our worst transgressions.

ALSO AVAILABLE
IN AUDIO FROM
ANITA SHREVE:

Light on Snow

Unabr. <replay> CD
1-60024-102-6
978-1-60024-102-4
$14.98 (In Canada: $17.25)
Orig. pub. date: 1/08

A Wedding in December
Unabr. <replay> CD
1-59483-949-2
978-1-59483-949-8
$14.98 (In Canada: $16.50)
Orig. pub. date: 4/07

Unabr. <replay> Cass.
1-59483-948-4
978-1-59483-948-1
$14.98 (In Canada: $18.98)
Orig. pub. date: 4/07

SIMULTANEOUS WITH THE HARDCOVER

B Print advertising in the New York Times Book Review,
Los Angeles Times Book Review, Boston Globe, Gannett
suburban newspapers, Publishers Weekly, People, Shelf
Awareness

National print publicity campaign

Online Reading Group Guide, and on CD as bonus material
Shreve newsletter with audio clip

Web marketing

Praise for Light on Snow:

“An experience that leaves the
listener feeling privileged to have
met such complex and wonderful
people and shared their triumphs
of spirit.” —AudioFile magazine
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OCTOBER

TITLE:

MOVE ON, MOVE
UP: Turn Yester-
day’s Trials into
Today'’s Triumphs

AUTHOR:
Paula White

READ BY:
TBD

ABR CD:

ISBN:
1-60024-415-7
978-1-60024-415-5
PRICE:
$22.98/$25.98 Can.
3 CD/3.5 hrs.

25 per carton

CATEGORY:
Christian Living/
Inspiration

PUBLISHING
BACKGROUND:
FaithWords
hardcover

AUTHOR’S HOME:
New York City

TERRITORIES:
World

ABRIDGED CD

L-S1¥-¥2009-1 0L-NgSI

86¢¢cS

Hachette Audio

..... HACHETTE AUDIO

Author of You're All That!

A woman who has experienced both tragedy and
triumph, Paula White shares hope with those facing
life’s trials. Paula opens her heart to offer personal
testimonies and key passages of Scripture that
will equip readers to discover purpose to their pain
and to overcome any challenge that crosses their
path. It's not about what happens to us, it’s about
what happens in us. Failure is not final. We have
the power to renew our minds, transition from trial
to testimony, and discover God’s pattern for our
lives. Most important, Paula teaches listeners to
never quit. Tough times don’t last—tough people
do! It's time to MOVE ON, MOVE UP.

SIMULTANEOUS WITH THE HARDCOVER

What do you do when life throws
you a curveball? Paula White has
seen more than her share of
challenges, and her hope-filled
insights inspire listeners to con-
quer life’s obstacles. When life
gets you down, MOVE ON—MOVE
UP!

SALES POINTS:

MOVE ON, MOVE UP will be published
in FaithWords hardcover (0-446-58045-
7/978-0-446-58045-8) in 10/08.

Paula White’s first book with Faith\Words,
You’re All That! (0-446-58023-6/978-0-
446-58023-6, 10/07), sold over 82,000
hardcover copies, and more than 6,000
audio units.

Paula has been a guest and/or featured
on Larry King Live, Primetime, 20/20,
Entertainment Tonight, Good Morning
America, MSNBC Live, Tyra Banks, and
Inside Edition, among other shows. Her
own TV show, Paula White Today, airs

weekly on Oxygen and WGN, and daily on TBN, reaching
a potential audience of 2.3 billion people around the

world.

Paula speaks regularly to audiences across the country

and around th

e world. Her mailing list is currently at

150,000 people (and growing monthly); her e-mail list
reaches 195,000 people; and her Web site gets between
600,000 and 700,000 hits each month.

MARKETING CAMPAIGN:
Print advertising in Charisma
Promotion on Faithfuleader.com

CBA audio mai

ling

Feature on PaulaWhite.org

Web marketing

“Paula knows what it is to over-
come life’s obstacles and live in
true victory. She is using her own
experience and godly insights to
help people all around the world
discover their value and purpose

in Christ.”

—Joel and Victoria Osteen




OCTOBER

TITLE:

TITANIC’S LAST
SECRETS:

The Further Adven-
tures of Shadow
Divers John Chat-
terton and Richie
Kohler

AUTHOR:
Brad Matsen

READ BY:
TBD

ABR CD:

ISBN:
1-60024-185-9
978-1-60024-185-7
PRICE:
$29.98/$32.98 Can.
5 CD/6 hrs.

25 per carton

CATEGORY:
History

PUBLISHING
BACKGROUND:
Twelve hardcover

AUTHOR’S HOME:
Seattle, WA and
New York City

SETTING:
Various

TERRITORIES:
World

ABRIDGED CD

Hachette Audio

.............................. HACHETTE AUDIO

The FURTHER ADVENTURES

JORN CHATTERTON

IANIL

_I.AST SECRETS

BRAD MATSEN

After rewriting history with their discovery of a
Nazi U-boat off the coast of New Jersey, legendary
divers John Chatterton and Richie Kohler inves-
tigate the great enduring mystery of history’s
most notorious shipwreck: Why did Titanic sink as
quickly as she did? To answer that question, they
assemble a team of experts to explore Titanic,
study its engineering, and dive to the wreck of its
sister ship, Britannic, where Titanic’s last secrets
may be revealed. If Titanic had remained afloat
for just two hours longer, more than a thousand
people would have lived, and the myth of the great
ship would be one of rescue instead of tragedy.
TITANIC'S LAST SECRETS is a rollercoaster ride
through shipbuilding history, the transatlantic
luxury liner business, and shipwreck forensics.

SIMULTANEOUS WITH THE HARDCOVER

of SHADOW DIVERS
nd §|CHIE KOHLER

It was the shipwreck that stunned
the world. Now the heroes of
Shadow Divers unravel one of
history’s great deep-sea myster-
ies: the true story behind the
sinking of the Titanic.

SALES POINTS:

¢ TITANIC’'S LAST SECRETS will be
published in Twelve hardcover
(0-446-58205-0/978-0-446-58205-6) in
10/08.

¢ TITANIC’S LAST SECRETS contains new
forensic research and archival material
that confirms a controversial theory about
why the Titanic sank so.

¢ John Chatterton and Richie Kohler, two
of the world’s greatest wreck divers, are
the heroes of the hit book Shadow Divers
(Random House, 2005). Nationally known
for their adventures, they are the hosts of
A&E’s Deep Sea Detectives and star in
the History Channel’s documentaries
about their investigations into Titanic.

¢ Brad Matsen is the author of Descent: The Heroic
Discovery of the Abyss (Pantheon, 2005), as well as
other books about the sea and its inhabitants. He was a
creative producer of the television series The Shape of
Life, and his articles have appeared in Mother Jones,
Audubon, and Nature, among other publications.

¢ Shadow Divers was a New York Times bestseller, won
the Book Sense Book of the Year Award, and has sold
415,000 combined copies in all formats. Dr. Robert D.
Ballard’s The Discovery of the Titanic (GCP, 1988) has
sold more than 565,000 hardcover and paperback
copies combined.

MARKETING CAMPAIGN:

B Print advertising in the New York Times Book Review,
The New Yorker, Publishers Weekly, Shelf Awareness
and Diving magazines.

Online advertising

National media campaign

Local author publicity in New York

Television and radio satellite tour

National print publicity campaign

Audio clips to diving enthusiast websites

Audio promotion with dive clubs and scuba shops
Web marketing




OCTOBER

TITLE:
ROADS TO QUOZ
An American Mosey

AUTHOR:
William Least Heat-
Moon

READ BY:
TBD

UNABR CD:

ISBN:
1-60024-489-0
978-1-60024-489-6
PRICE:
$39.98/$43.98 Can.
12 CD/13.5 hrs.

25 per carton

CATEGORY:
Nonfiction

PUBLISHING
BACKGROUND:
Little, Brown
hardcover

AUTHOR’S HOME:
Columbia, MO

SETTING:
Small-town America

TERRITORIES:
World English

UNABRIDGED CD

Hachette Audio

HACHETTE AUDIO

Hachette Audio

""""""""""""""""""""""""""""""""""""""""" From the bestselling author of
R O A D S T Blue Highways, another classic

“journey into America.”

l l O Z SALES POINTS:
¢ ROADS TO QUOZ will be published in

Little, Brown hardcover (0-316-11025-6/
978-0-316-11025-9) in 10/08.

¢ As Heat-Moon explains, “quoz” is a
forgotten word meaning anything
strange, incongruous, or peculiar. In
his meaning, it also suggests things
enhancing a vigorous life.

¢ ROADS TO QUOZ is the long-awaited
follow-up to Blue Highways (Little, Brown,
1983), which went into 22 hardcover

WILLIAM LEAST printings and has sold more than 300,000

copies. And like his three other books, it

H E A T = M O O N has never been out of print since its orig-

inal publication.

AUTHOR OF BLUE HIGHIWWAYS AND RIVER-HORSE ¢ William Least Heat-Moon’s most recent
book, River-Horse (Penguin, 2001), was
a huge hit, selling more than 130,000
copies in hardcover. It was on the New York Times best-
seller list in both hardcover and paperback.

AN AMERICAN MOSEY

About a quarter century ago, a previously unknown
writer named William Least Heat-Moon wrote a
book called Blue Highways. Acclaimed as a classic,
it was a travel book like no other. Quirky, discur-
sive, endlessly curious, Heat-Moon had embarked
on an American journey off the beaten path. MARKETING CAMPAIGN:

Sticking to the small places via the small roads— B Print advertising in the New York Times Book Review,
those colored blue on maps—he uncovered a San Francisco Chronicle, The New Yorker

nation dgep .|n chgracter, stor'y, and charm. Now, B Holiday gift book catalogs

for the first time since Blue Highways, Heat-Moon . i o . - )
is back on the back roads. ROADS TO QUOZ is his [ | Natlongl medlg campaign including television, radio,
lyrical, funny, and touching account of a series of and print interviews

American journeys into small-town America. For Web marketing

his fans, this audiobook is a sort of homecoming. B HBGUSA podcast available

At last, America’s greatest chronicler of blue high-
ways had returned.

“This book is a trip that must be
taken.” —christian Science Monitor on Blue Highways

SIMULTANEOUS WITH THE HARDCOVER



Hachette Audio

..... B HACHETTE AUDIO

OCTOBER

TITLE:
HOLIDAYS ON ICE
Featuring Six New

damid sedaris®

The bestselling holiday classic is
updated and expanded—with six
more stories—to help spread the

Storles Il)‘ll{ IEhSOSr \'UU'.IT th ;A ’i\[ll Lh;'r l“) C“U RDU 'l;"(;; ALI:[: t]Zs)t]‘viN Iex\:[ Cheer and mortification °f the
AUTHOR:

David Sedaris . (f a season.

READ BY: hOll ays oIl 1C€ SALES POINTS:

David Sedaris, Ann

Magnuson, Amy featuring two new stories ¢ HOLIDAYS ON ICE has sold over
Sedaris 800,000 copies to date across all
Illsllé\ll\!lﬁ CD: formats. More than ten years after its

1-60024-487-4
978-1-60024-487-2
PRICE:
$26.98/$29.98 Can.
4 CD/4 hrs.

25 per carton

CATEGORY:
Essays

PUBLISHING
BACKGROUND:
Little, Brown
hardcover

AUTHOR’S HOME:
France

SETTING:

original release, it continues to sell more
than 60,000 copies a year.

¢ HOLIDAYS ON ICE has sold nearly
120,000 audio units combined.

¢ Six new stories, including one never
before published, have been added to
this updated and expanded edition. This
new material will be an exciting hook for
Sedaris fans-who have purchased over
5 million of his books to date—as well
as those looking to come to him for the
first time.

Various

TERRITORIES:
US, Canada, and
Open Market

David Sedaris’s beloved holiday collection is new
again with six more pieces, including a never
before published story. Along with such favorites
as the diaries of a Macy’s elf and the annals of
two very competitive families who take the spirit
of giving to the extreme, are Sedaris’s tales of the

UNABRIDGED CD evils of tardy trick-or-treating (“Us and Them”);

© 55 the difficulties of explaining the Easter Bunny to
;:g o the French (“Jesus Shaves”); the exploits of the
e+ = | Sedaris kids, who make their own winter fun (“Let
O o | It Snow”); the puzzling Christmas traditions of
Se———=—=—=09 | other nations (“Six to Eight Black Men”); and a
t=g R | barnyard secret Santa scheme gone awry (“Cow
I————KS & and Turkey”).
NF———————5% 2N
NN
@
=U’l I{)
=,
e ALSO AVAILABLE
E— IN AUDIO FROM
= DAVID SEDARIS:
When You Are Engulfed in
Flames
Unabr. CD

1-60024-182-4

978-1-60024-182-6
$31.98/$35.50 Can.
Orig. pub. date: 6/08

Unabr. CASS.
1-60024-231-6
978-1-60024-231-1
$31.98/$35.50 Can.
Orig. pub. date: 6/08

SIMULTANEOUS WITH THE HARDCOVER

¢ With nearly half its sales each year in
December, HOLIDAYS ON ICE is a
holiday gift-giving favorite.

¢ David Sedaris’s audiobooks from Hachette Audio are
award-winning productions, having been awarded a
Grammy, Audie® Awards, and numerous Earphones
Awards from AudioFile magazine

MARKETING CAMPAIGN:

B Print advertising in the New York Times Book Review
Holiday gift book catalogs

Tie in to author lecture schedule

National print publicity campaign

14-copy mixed floor display with special riser (12 hard-

covers/2 Unabr. CD): 0-316-03670-6/978-0-316-03670-2:
$253.84/$297.84 Can.

Web marketing
B HBGUSA podcast available

“Sedaris’s essays are written to be
heard, so listen up—he just keeps
getting better.”

—AudioFile magazine on Dress Your Family

“] love David Sedaris. | love his
weird girlie-man voice and his
weirder sense of humor. | love him
even though his audiobooks nearly

slay me.” —Rochelle 0’Gorman Flynn, New York Post
on Barrel Fever




EXCITING NEW <REPLAY> EDITIONS AVAILABLE

AT SPECIAL LOW PRICES!

| LIKE YOU: Hospitality
Under the Influence
by Amy Sedaris

Read by the author

Unabr. CD
‘ 1-60024-418-1
6\ . 978-1-60024-418-6

$14.98/$16.98 Can.

4 CDs * READ BY THE AUTHOR

“A very funny book that, in some strange way, actually
sometimes gives good advice on entertaining guests....
Sedaris reads her own work, which is only logical since
no one else could do it justice.” = —AudioFile magazine

Z00M: The Global Race
to Fuel the Car of

the Future

by lain Carson and
Vijay V. Vaitheeswaran
Read by Vijay V.
Vaitheeswaran

Abr. CD
1-60024-417-3
978-1-60024-417-9
$14.98/$16.98 Can.

The Global Race to Fuel the Car of the Future

lain Carson and Vijay V. Vaitheeswaran
Correspondents for The Economist

3 CDs « Read by Vijay V. Vaitheeswaran

“A stirring call to arms....Sharp and pulls no punches....A
timely, authoritative book written in a punchy, easy-to-read
style.” —Kirkus Reviews

BODY
SURFING

BODY SURFING: A Novel
by Anita Shreve

Read by Lolita Davidovich
Unabr. CD
1-60024-473-4
978-1-60024-473-5
$14.98/$16.98 Can.

SHREV

Author of A Wedding in December

“One cannot help but compare this fine contemporary writer
with the likes of literary giant Edith Wharton.... Shreve is by far
one of the finest novelists of her time....She is a consummate
storyteller.” —Boston Herald

Revised and Updated
for Your Holiday Displeasure!

"Tis the season to air your grievances...

THE HOLIDAY
FOR THE REST OF US

FESTIVUS: The Holiday for
the Rest if Us

by Allen Salkin

Foreword by Jerry Stiller
1-60024-492-0
978-1-60024-492-6
$9.98/$10.98 Can.

ALLEN SALKIN

[l 4 FOTEWOTD BY
P88 JERRY STILLER
4

The hilarious guide to the national anti-holiday made famous
by Seinfeld is back, revised and updated, for the 2008 holiday
season.
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OCTOBER

TITLE:

THE TOP 10
DISTINCTIONS
BETWEEN BOSSES
AND EMPLOYEES

AUTHOR:
Keith Cameron
Smith

READ BY:
Sean Pratt

UNABR CD:

ISBN:
1-59659-204-4
978-1-59659-204-9
PRICE:
$19.98/$21.98 Can.
2 CDs/1.5 hrs.

25 per carton

THE

BETWEEN

AND

CATEGORY:

Personal

Development/

Business

PUBLISHING

BACKGROUND:

Ballantine Books

AUTHOR’S HOME:

Ormond Beach, FL

TERRITORIES:

World In this inspirational and practical guide, Keith
Cameron Smith upgrades the listener from
employee to boss. The key to moving beyond
the employee role and up the economic ladder is
mastering certain vital principles, including:

e Bosses educate themselves more than they

UNABRIDGED CD

entertain themselves. Employees entertain them-
selves more than they educate themselves.

e Bosses have an empowering perspective of
failure. Employees see failure as bad.

e Bosses know a little about a lot. Employees
know a lot about a little.

* Bosses say, “The buck stops here.” Employees
say, “It’s not my fault.”

* Bosses build wealth. Employees make money.

e And much more!

Tor 10 DISTINCTIONS

Bosses
Employees

KeEiTH CAMERON SMITH
&

(&) gidanmeda

In this life-changing audio book,
entrepreneur and inspirational
speaker Keith Cameron Smith
tells the listener how to think like
a boss rather than an employee.

SALES POINTS:

¢ Keith Cameron Smith is an entrepreneur
and inspirational speaker who teaches his
financial success principles to individuals
and companies around the country. He is
the author of The Top Ten Distinctions
Between Millionaires and the Middle Class
(Ballantine Books, 8/07) and The Spiritual
Millionaire (WKU Publishing, 2004). His
Web site is keithcameronsmith.com.

¢ Inaworld where new Internet businesses
are being started every day, many
listeners have the desire to become a
“boss” and move up and out of the role
of “employee”.

¢ With distinctive packaging and brand
marketing, Your Coach in a Box offers an
innovative, branded, price-conscious

approach to self-help audio publishing.

¢ Personal Development is the strongest audio category
for consistent sales and reorders, and Business is one of
its biggest topics.

MARKETING CAMPAIGN:

B Promotion with The Top Ten Distinctions Between Million-
aires and the Middle Class

B Online marketing campaign
B Review copy mailing




OCTOBER

TITLE:

YOU CAN READ
ANYONE: Never Be
Fooled, Lied To, or
Taken Advantage of
Again

AUTHOR:
David J. Lieberman,
PhD

READ BY:
The Author

UNABR GCD:

ISBN:
1-59659-153-6
978-1-59659-153-0
PRICE:
$19.98/$21.98 Can.
3 CDs/3.5 hrs.

25 per carton

CATEGORY:
Self-Help/
Psychology
PUBLISHING
BACKGROUND:
Viter Press

AUTHOR’S HOME:
New Jersey

TERRITORIES:
World

UNABRIDGED CD
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YO Never Be
Fooled,
.
r Taken
Advantage
ANYONE Of Againg

system that does not rely on body language, intuition, or guess work. The Author’s work is in use
by the FBI, U.S. Military, and by professionals and governmentsin more than 25 countries

') M) gildanmedia

A New York Times bestselling author
offers a S.N.A.P course: Strategic,
Non-invasive Analysis and Profile—
used by the FBI, the U.S. Military and
by professionals and governments in
25 countries.

SALES POINTS:

David J. Lieberman PhD is an award-
winning author and internationally recog-
nized leader in the fields of human behavior
and interpersonal relationships. Techniques
based on his six books, which have been
translated into 18 languages and include
two New York Times bestsellers, are used

DAVID J.

by the FBI, the US Navy, Fortune 500
companies, and by governments, corpora-
tions and mental health professionals in
more than 25 countries.

Dr. Lieberman’s books Get Anyone to Do

LIEBERMAN’ Ph'D' ' Ar;ytlhing (St. ,Martin’s Press, 2000) and

Never Be Lied to Again (St. Martin’s

This audio is NOT a collection of recycled ideas
about body language! It contains specific, proven,
and practical psychological techniques that can
be applied instantly to any person, in just about
any situation. YOU CAN READ ANYONE teaches
step-by-step exactly how to tell what someone
is thinking and feeling in real-life situations. For
example, listeners will learn precisely how to
determine whether another poker player will stay
in or fold, whether a salesperson is trustworthy or
not, and whether or not a first date is going their
way or the other way. And when the stakes are
especially high, listeners will discover how to
detect who is on their side, and who is out to get
them (or a loved one)—saving themselves time,
money, energy, and heartache.

Press, 1998) were both New York Times
bestsellers.

¢ The author’s work has been featured in publications
around the world and he has appeared as a guest expert
on more than 200 programs and networks such as: the
Today show, Fox News, PBS, The Montel Williams Show
and The View.

¢ With distinctive packaging and brand marketing, Your
Coach in a Box offers an innovative, branded, price-
conscious approach to self-help audio publishing.

¢ Personal Development is the strongest audio category

for consistent sales and reorders, and Self-Help is one
of its biggest topics.

MARKETING CAMPAIGN:
B Online marketing campaign
B Review copy mailing

“In my more than 20 years of law
enforcement, I’ve never seen any
lie detecting techniques so uncan-

nily accurate.” — Sheriff Richard Mack,
popular consultant and media expert



OCTOBER

TITLE:

50 PROSPERITY
CLASSICS:
Attract It, Create It,
Manage It, Share
It—Wisdom From
the Most Valuable
Books on Wealth
Creation and
Abundance

AUTHOR:
Tom Butler-Bowdon

READ BY:
Sean Pratt

UNABR CD:

ISBN:
1-59659-205-2
978-1-59659-205-6
PRICE:
$29.98/$32.98 Can.
10 CDs/12 hrs.

25 per carton

CATEGORY:
Self-Help/
Motivation

PUBLISHING
BACKGROUND:
Nicholas Brealey

AUTHOR’S HOME:
UK and Australia

TERRITORIES:
World

UNABRIDGED CD

@ ewed= GILDAN AUDIO

RICHARD BRAMNSOMN « RHONDA BYRNE -
ANDREW CARMNEGIE - MILTOMN FRIEDMARMN -
NAFPOLEOMN HILL » CONRAD HILTORN -
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TOM BUTLER-BOWDON

Listeners will learn how to attract wealth from
famous classics such as Charles Fillmore’s Pros-
perity, and contemporary bestsellers like Ask And
ItIs Given by Esther & Jerry Hicks, and how to build
great enterprises with biographies of individuals
like Bill Gates, Richard Branson, and Starbucks’
Howard Schulz. Titles by contemporary gurus Suze
Orman and Dave Ramsay provide an education on
how to live within one’s means. And a selection of
books on investing by authors like Warren Buffett
and Peter Lynch shows how to plan for the future.
Including works on the importance of philanthropy,
50 PROSPERITY CLASSICS is a complete guide on
the path towards a life of abundance.

ATTRACT IT, CREATE IT, MANAGE IT, SHARE IT

Wisdom from the best books on wealth creation and abundance

WARREMN BUFFETT
BILL GATES
ROBERT KIYOSAKI
AMNITA RODDICK = ADAM SMITH - DORNALD TRUMP

From the bestselling 50 Classics
series comes a complete guide for
living a life of abundance.

SALES POINTS:

¢ With insightful commentaries on each
classic, biographical information on the
authors, plus a guide to further key titles, 50
PROSPERITY CLASSICS provides a
unique overview of this fascinating subject.

¢ Tom Butler-Bowdon is a recognized
expert in the ‘literature of possibility’. His
first book, 50 Self-Help Classics (Nich-
olas Brealey, 2003), won the Benjamin
Franklin Award and was a Foreword
magazine Book of the Year. Tom’s trilogy
of personal development books,
including 50 Success Classics (Nicholas
Brealey, 2004) and 50 Spiritual Classics
(Nicholas Brealey, 2005), have been
translated into 17 languages. His Web
site is www.butler-bowdon.com

¢ With distinctive packaging and brand
marketing, Your Coach in a Box offers an
innovative, branded, price-conscious approach to self-
help audio publishing.
¢ Personal Development is the strongest audio category
for consistent sales and reorders, and Motivation is one
of its biggest topics.

MARKETING CAMPAIGN:
B Online marketing campaign
B Review copy mailing

“A terrific compendium of the best
ever written on the sources of
prosperity, from famous classics
to off-beat unknowns, distilled to

the point of joyous clarity.”
—Richard Koch, author of Living the 80/20 Way

“Butler-Bowen writes with infec-
tious enthusiasm...he is a true

scholar of this type of literature.”
—USA TODAY



OCTOBER

TITLE:
GROUNDSWELL
Winning in a World
Transformed by So-
cial Technologies

AUTHOR:
Charlene Li and
Josh Bernoff

READ BY:
TBD

UNABR CD:

ISBN:
1-59659-212-5
978-1-59659-212-4
PRICE:
$29.98/$32.98 Can.
6 CDs/6 hrs.

25 per carton

CATEGORY:
Business
Management

PUBLISHING
BACKGROUND:
Harvard Business

TERRITORIES:
World

UNABRIDGED CD

CHARLENE LI

Forrester Research

JOSH BERNOFF

groundswe\

winning in a world transformed by social technologies

Between blogs, video sharing Web
sites, and social networking sites, a
person, product or company can be
made or destroyed in a matter of
minutes. The authors show how this
powerful groundswell can be target-
ed into a great advantage.

SALES POINTS:

¢ Charlene Liis a vice president and principal
analyst at Forrester Research. She is the
driving force behind Forrester’s Social
Computing and Web 2.0 research. Josh
Bernoff, is a vice president and principal
analyst at Forrester, and one of America’s
most  frequently quoted research
analysts.

¢ With distinctive packaging and brand
marketing, Your Coach in a Box offers an
innovative, branded, price-conscious
approach to self-help audio publishing.

In GROUNDSWELL, Charlene Li and Josh Bernoff,
two of Forrester Research’s top analysts, tell
listeners how to turn the force of customers
connecting on the Internet to their own advan-
tage. With twenty-five vivid cases from around
the world—from health care to retail to consumer
goods to business services—Li and Bernoff show
how leading companies are gaining insights,
generating revenue, saving money, and ener-
gizing their own customers. Whether the listener
is in marketing, research, support, sales, devel-
opment, or even running the whole enterprise,
there’s targeted advice here for them. Based on
hard consumer data and experience with dozens
of companies, GROUNDSWELL reveals a trend that
cannot be ignored, and there’s no going back.

MARKETING CAMPAIGN:
B Online marketing campaign
B Review copy mailing

“This audio book will rock your
world, if social technology hasn’t
rocked it already. It’s a tsunami of
unstoppable force. Li and Bernoff
are the apostles of the tsunami.
This audio book will be your bible.”

—Scott Cook, Founder and Chairman
of the Executive Committee, Intuit

“GROUNDSWELL provides practical
advice on how to stay nimble and
flexible in an ever-morphing digital
world.” —cathie Black, President, Hearst Magazines







ORDERING INFORMATION

FOR ALL U.S. ORDERS:

Hachette Book Group usa

Order Department

Three Center Plaza

Boston, MA 02108

Or call toll free in U.S.
Tel:  (800) 759-0190
Fax: (800) 286-9471

FOR INTERNATIONAL ORDERS:
International Department
Hachette Book Group usa
237 Park Avenue
New York, NY 10017 USA
Tel: +1.212.364.1325
Fax: +1.212.364.0933
email: international@hbgusa.com

FOR ALL CANADIAN ORDERS:
H.B. Fenn and Company, Ltd.
34 Nixon Road
Bolton, Ontario L7E 1W2
Tel:  (905) 951-6600
Call toll free: (800) 267-FENN
Fax: (905) 951-6601 or
Fax toll free: (800) 465-3422
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HACHETTE BOOK GROUP USA ORDER FORM - OCTOBER 2008

24 : 0-446-77675-0/978-0-446-77675-2 THE TALBOT ODYSSEY,
: © $7.99 (In Canada: $9.50) Fiction (48)
(0-446-35858-4/978-0-446-35858-3) MM

1 :  0-446-19898-6/978-0-446-19898-1 DOUBLE CROSS (OVERSIZE
: MASS MARKET) by James Patterson, $9.99 (In Canada: $ 11.99)
: Fiction (48)

2 § © 0-446-53917-1/978-0-446-53917-3 DOUBLE CROSS 36-copy floor

display with special riser: $359.64 (In Canada: $431.64) V

25 : 0-446-77584-3/978-0-446-77584-7 CATHEDRAL,
: © $7.99 (In Canada: $9.50) Fiction (48)
(0-446-35857-6/978-0-446-35857-6) MM

REDISTRIBUTED THIS MONTH FROM JAMES PATTERSON

3 : :  0-446-77458-8/978-0-446-77458-1** CROSS (OVERSIZED)by James
: * Patterson, $9.99 (In Canada: $11.99) Fiction (48)
(0-446-61905-1/978-0-446-61905-9)

26 : 0-446-77636-X/978-0-446-77636-3** PLUM ISLAND,
: ¢ $7.99 (In Canada: $9.50) Fiction (48)
(0-446-60540-9/978-0-446-60540-3) MM

4 :  0-446-77468-5/978-0-446-77468-0** MARY, MARY (OVERSIZED)
: * by James Patterson, $9.99 (In Canada: $12.99) Fiction (48)
(0-446-61903-5/978-0-446-61903-5)

27 : 0-446-77641-6/978-0-446-77641-7** PLUM ISLAND
: * by Nelson DeMille, $15.95 (In Canada: $22.95) Fiction (20)

(0-446-67908-9/978-0-446-67908-4) TP

5 i 0-446-77467-7/978-0-446-77467-3** LONDON BRIDGES
: * by James Patterson, $7.99 (In Canada: $10.99) Fiction (48)
(0-446-61335-5/978-0-446-61335-4)

28 : :  0-446-77680-7/978-0-446-77680-6 UP COUNTRY,
: © $7.99 (In Canada: $10.99) Fiction (24)
(0-446-61191-3/978-0-446-61191-6) MM

6 0-446-77447-2/978-0-446-77447-5** THE BIG BAD WOLF
: . by James Patterson, $7.99 (In Canada: $10.99) Fiction (48)
(0-446-61022-4/978-0-446-61022-3)

29 : :  0-446-77681-5/978-0-446-77681-3 UP COUNTRY,
: : $14.99 (In Canada: $17.25) Fiction (24)
(0-446-17793-8/978-0-446-17793-1) TP

7 0-446-77818-4/978-0-446-77818-3** FOUR BLIND MICE
: . by James Patterson, $7.99 (In Canada: $10.99) Fiction (48)
(0-446-61326-6/978-0-446-61326-2)

30 : . 0-446-77642-4/978-0-446-77642-4 SPENCERVILLE,
: © $7.99 (In Canada: $9.50) Fiction (24)
(0-446-60245-0/978-0-446-60245-7) MM

8 0-446-77477-4/978-0-446-77477-2** VIOLETS ARE BLUE
: . by James Patterson, $7.99 (In Canada: $10.99) Fiction (48)
(0-446-61121-2/978-0-446-61121-3)

31 : * 0-446-77582-7/978-0-446-77582-3 BY THE RIVERS OF BABYLON,
: © $7.99 (In Canada: $9.50) Fiction (48)
(0-446-35859-2/978-0-446-35859-0) MM

9 0-446-77472-3/978-0-446-77472-7** ROSES ARE RED
: : by James Patterson, $7.99 (In Canada: $10.99) Fiction (48)
(0-446-60548-4/978-0-446-60548-9)

32 : :  0-446-77615-7/978-0-446-77615-8 THE CHARM SCHOOL,
: ¢ $7.99 (In Canada: $10.99) Fiction (48)
(0-446-35320-5/978-0-446-35320-5) MM

10 0-446-77471-5/978-0-446-77471-0** POP GOES THE WEASEL
: : by James Patterson, $7.99 (In Canada: $9.50) Fiction (48)
(0-446-60881-5/978-0-446-60881-7)

33 : . 0-446-77618-1/978-0-446-77618-9 THE CHARM SCHOOL,
: ¢ $14.95 (In Canada: $19.95) Fiction (24)
(0-446-67509-1/978-0-446-67509-3) TP

11 0-446-73677-5/978-0-446-73677-0** JACK & JILL
: . by James Patterson, $7.99 (In Canada: $10.99) Fiction (48)
(0-446-60480-1/978-0-446-60480-2)

34 : . 0-446-77754-4/978-0-446-77754-4 WORD OF HONOR
. : by Nelson DeMille, $14.99 (In Canada: $16.99) Fiction (20)
(0-446-67482-6/978-0-446-67482-9) TP

12 0-446-77457-X/978-0-446-77457-4** CAT & MOUSE
: . by James Patterson, $7.99 (In Canada: $9.50) Fiction (48)
(0-446-60618-9/978-0-446-60618-9)

35 f f 0-446-50582-X/978-0-446-50582-6 HOLLYWOOD CROWS
: . by Joseph Wambaugh, $7.99 (In Canada: $9.50) Fiction (48)

REDISTRIBUTED THIS MONTH FROM JOSEPH WAMBAUGH

13 0-446-77460-X/978-0-446-0-446-77460-4** KISS THE GIRLS
: : by James Patterson, $7.99 (In Canada: $10.99) Fiction (48)
(0-446-60124-1/978-0-446-60124-5)

36 : . 0-446-77576-2/978-0-446-77576-2** HOLLYWOOD STATION,
: : $7.99 (In Canada: $9.50) Fiction (48)
(0-446-40124-2/978-0-446-40124-1)

14 0-446-78340-4/978-0-446-78340-8** ALONG CAME A SPIDER
: . by James Patterson, $7.99 (In Canada: $9.50) Fiction (48)
(0-446-36419-3/978-0-446-36419-5)

GRAND CENTRAL PUBLISHING

15 : . 0-446-77574-6/978-0-446-77574-8* THE GOLD COAST
: : by Nelson DeMille, $7.99 (In Canada: $9.50) Fiction (48)
(0-446-36085-6/978-0-446-36085-2)

37 :  0-446-77578-9/978-0-446-77578-6** THE BLUE NIGHT,
: : $7.99 (In Canada: $9.50) Fiction (48)
(0-446-50919-1/978-0-446-50919-0)

38 :  0-446-77579-7/978-0-446-77579-3** THE NEW CENTURIONS,
: : $7.99 (In Canada: $9.50) Fiction (48)
(0-446-50922-1/978-0-446-50922-0)

16 0-446-54025-0/978-0-446-54025-4 THE GOLD COAST 18-copy floor
display with special riser: $143.82 (In Canada: $171.00) GCP

REDISTRIBUTED THIS MONTH FROM NELSON DEMILLE

17 : : 0-446-77682-3/978-0-446-77682-0** WILD FIRE (OVERSIZED),
: : $9.99 (In Canada: $11.99) Fiction (48)
(0-446-61777-6/978-0-446-61777-2) MM

18 0-446-77626-2/978-0-446-77626-4** NIGHT FALL,
: ;. $7.99 (In Canada: $10.99) Fiction (48)
(0-446-61662-1/978-0-446-61662-1) MM

39 0-446-69861-X/978-0-446-69861-0 A LION’S TALE
: : by Chris Jericho, $7.99 (In Canada: $9.50) Biography (48)
40 *  0-446-40116-1/978-0-446-40116-6 THE EVER-RUNNING MAN

by Marcia Muller, $7.99 (In Canada: $9.50) Fiction (48)

41 : 0-446-61801-2/978-0-446-61801-4 THE SCARLET SPY (SPECIAL
: :  RELEASE)by Andrea Pickens, $6.99 (In Canada: $8.50) Historical
Romance (48)

19 0-446-77627-0/978-0-446-77627-1** NIGHT FALL,
: : $14.99 (In Canada: $17.25) Fiction (48)
(0-446-17792-X/978-0-446-17792-4) TP

20 0-446-77622-X/978-0-446-77622-6** THE LION’S GAME,
: : $7.99 (In Canada: $9.50) Fiction (24)
(0-446-60826-2/978-0-446-60826-8) MM

21 0-446-77625-4/978-0-446-77625-7** THE LION’S GAME,
: : $14.99 (In Canada: $16.99) Fiction (20)
(0-446-67909-7/978-0-446-67909-1) TP

BREAST CANCER AWARENESS MONTH

22 0-446-77619-X/978-0-446-77619-6 THE GENERAL'S DAUGHTER,
: : $7.99 (In Canada: $10.99) Fiction (48)
(0-446-36480-0/978-0-446-36480-5) MM

23 : :  0-446-77620-3/978-0-446-77620-2 THE GENERAL'S DAUGHTER
: . by Nelson DeMille, $14.99 (In Canada: $16.99) Fiction (20)
(0-446-67910-0/978-0-446-67910-7) TP

42 : 0-446-51028-9/978-0-446-51028-8 NO ESCAPE
: by Shannon K. Butcher, $6.99 (In Canada: $8.50) Romantic Suspense
: L (48)
43 :  0-446-50204-9/978-0-446-50204-7 ADDICTED TO LOVE
: by Lori Wilde, $6.99 (In Canada: $8.50) Contemporary Romance (48)
ORBIT

44 § * 0-316-03367-7/978-0-316-03367-1 THE WAY OF SHADOWS
H by Brent Weeks, $7.99 (In Canada: $9.50) Fantasy (48)

45 : : 0-446-77812-5/978-0-446-77812-1** WHAT YOUR DOCTOR MAY
: NOTTELL YOU ABOUT BREAST CANCER by John . Lee, MD, David
Zava, and Virginia Hopkins, $7.99 (In Canada: $10.99) Health (48)
(0-446-61540-4/978-0-446-61540-2) MM
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HACHETTE AUDIO GILDAN AUDIO CONT.
46 : 1-60024-397-5/978-1-60024-397-4 THE BRASS VERDICT 65 + 1-59659-205-2/978-1-59659-205-6 50 PROSPERITY CLASSICS
: :  (abridged CD) by Michael Connelly, $29.98 (In Canada: $32.98) : : (unabridged CD) by Tom Butler-Bowdon, $29.98
: ! Fiction :  (In Canada: $32.98) Personal Development
47 1-60024-399-1/978-1-60024-399-8 THE BRASS VERDICT 66 1-5965_9-21 2-5/978-1-59659-21 2-4 GROUNDSWELL
: : (unabridged Cass.) by Michael Connelly, $39.98 (In Canada: $43.98) : ! (unabridged CD) by Charlene Li and Josh Bernoff, $29.98
. + Fiction : : (In Canada: $32.98) Personal Development
48 1-60024-401-7/978-1-60024-401-8 THE BRASS VERDICT : *REISSUE **REDISTRIBUTION
: . (unabridged CD) by Michael Connelly, $39.98 (In Canada: $43.98) : :
: * Fiction : ' SHIPPING MINIMUMS:
49 © 1-60024-406-8/978-1-60024-406-3 THE GATE HOUSE : 25 copies assorted.

If ordering trade paperbacks only: 10 copies assorted.

'(gbtridged CD) by Nelson DeMille, $29.98 (In Canada: $32.98) If ordering AudioBooks only: 5 copies assorted.
: : ricton All lines are freight free.
50 : 1-60024-408-4/978-1-60024-408-7 THE GATE HOUSE
: . (unabridged Cass.) by Nelson DeMille, $49.98 (In Canada: $54.98)
: . Fiction
51 1-60024-410-6/978-1-60024-410-0 THE GATE HOUSE
: . (unabridged CD) by Nelson DeMille, $49.98 (In Canada: $54.98)
: . Fiction
52 1-60024-413-0/978-1-60024-413-1 NEVER GIVE UP
: . (abridged CD) by Joyce Meyer, $29.98 (In Canada: $32.98) Faith
53 * 1-60024-402-5/978-1-60024-402-5 TESTIMONY
: . (abridged CD) by Anita Shreve, $22.98 (In Canada: $25.98) Fiction
54 : 1-60024-404-1/978-1-60024-404-9 TESTIMONY
:  (unabridged CD) by Anita Shreve, $39.98 (In Canada: $43.98)
H . Fiction
55 : 1-60024-415-7/978-1-60024-415-5 MOVE ON, MOVE UP
: . (abridged CD) by Paula White, $22.98 (In Canada: $25.98) Faith
56 1-60024-185-9/978-1-60024-185-7 TITANIC'S LAST SECRETS
: . (abridged CD) by Brad Matsen, $29.98 (In Canada: $32.98) Adventure
57 ¢ 1-60024-489-0/978-1-60024-489-6 ROAD TO QUOZ

(unabridged CD) by William Least Heat-Moon, $39.98
(In Canada: $43.98) Travel

58 1-60024-487-4/978-1-60024-487-2 HOLIDAYS ON ICE
: . (unabridged CD) by David Sedaris, $26.98 (In Canada: $29.98)

Humor
SPECIAL <REPLAY> EDITIONS

59 1-60024-418-1/978-1-60024-418-6 | LIKE YOU
: . (unabridged CD) by Amy Sedaris, $14.98 (In Canada: $16.98)

. + Humor
60 1-60024-473-4/978-1-60024-473-5 BODY SURFING
: . (unabridged CD) by Anita Shreve, $14.98 (In Canada: $16.98)
. . Fiction
61 1-60024-417-3/978-1-60024-417-9 ZOOM
: . (abridged CD) by Vijay Vaitheeswaran and lain Carson, $14.98
: ¢ (In Canada: $16.98) Business
62 1-60024-492-0/978-1-60024-492-6 FESTIVUS
: . (unabridged CD) by Allen Salkin, $9.98 (In Canada: $10.98) Humor

GILDAN AUDIO

63 ¢ 1-59659-204-4/978-1-59659-204-9 THE TOP 10 DISTINCTIONS BE-
: . TWEEN BOSSES AND EMPLOYEES (unabridged CD)
by Keith Cameron Smith, $19.98 (In Canada: $21.98)
Personal Development

64 1-59659-153-6/978-1-59659-153-0 YOU CAN READ ANYONE
: . (unabridged CD) by David J. Lieberman, Phd, $19.98
(In Canada: $21.98) Personal Development

SEND ALL U.S ORDERS TO:

Hachette Book Group usa
Three Center Plaza / Boston, MA 02108 / (800) 759-0190 Fax: (800) 286-9471

Bill to: Ship to:

Address Address

City City

State Zip State Zip
Sales Representative Purchase order No.

Buyer Date Account No.
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