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A personal, behind-the-scenes look at the making
of the blockbuster film from groundbreaking

director Catherine Hardwicke!

ORDER
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(. 43 Director’s Notebook
[ l == The Story of How We Made the Movie
based on the novel by Stephenie Meyer

tW1

Get the inside story.

> In this intimate book, readers will follow visionary director
- g Catherine Hardwicke through the creative process that went
= i =X ﬁ r‘{g into transforming Stephenie Meyer’s breathtaking novel into
Y = Py box office gold. Designed to replicate the director’s own
)

% personal notebook that she kept on set, readers will discover
Qa‘- ? ;'.-‘ the inside secrets on wardrobe, storyboard sketches, behind-
<l i ; the-scenes photographs, personal notes about Catherine's

favorite scenes, and much more.

$17.99 ($19.99 CAN)  5X 8 » 176 PAGES ¢ AGES 12 & UP . . . -
HARDCOVER » FULL-COLOR IMAGES THROUGHOUT Just in time for the multi-million copy DVD release

CARTONQTY: 20 on March 21=*—this collectible notebook will be THE
One-Day Laydown March 17, 2009 must-have addition to every Twilight fan’s bookshelf!

LAST ORDER DATE: 2/17/2009
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DIRECTOR'S NOTEBOOK Hachette Book Group International Department
Order Dept. Hachette Book Group Little, Brown
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Boston, MA 02108 New York, NY 10017, USA al Books for Young Readers
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twilight highlights:

 With Twilight, Catherine Hardwicke now holds e Posting an astonishing opening box office of

the biggest opening of all time for a female $69.6 million, Twilight set multiple box office
director records, including:

* Twilight opened at #1 in 16 international — 2" biggest opening day for a non-sequel,
territories and has a box office total of more behind only SPIDER-MAN

th illi |dwide.
an $300 million worldwide — 4% biggest opening of 2008

* More than 42 million copies of Twilight books

have been sold worldwide. — 5" biggest opening in the month of

November, after 3 HARRY POTTER
_ installments and Disney/Pixar’s
Little, Brown THE INCREDIBLES
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