
From bestselling author and marketing guru Harry Beckwith, a
guide to deciphering what it takes to motivate customers to
choose your products over the rest in international B‐format.

Why do low‐income families consistently prefer more expensive
food products?  What's the major reason we return products
today, and what does that tell us about what we really want in
our lives?  Why, after every other plea failed, did "Click It or
Ticket" get people to buy the idea of fastening their seat belts?
Why, when its endowment was so massive that it could not
possibly spend the yearly interest, did Harvard still charge full
tuition?  And why is that a brilliant marketing strategy?  How did
the Betamax change us as customers forever?  To paraphrase Don
Draper's character on the hit show Madmen, "What do people
want?"

According to Harry Beckwith, many off and almost none of them
truly rational factors go into influencing a customer to choose A
rather than B.  And in his latest book, he endeavors to find a
common thread amongst these seemingly unrelated answers and
highlight some basic, though counterintuitive truths about what
motivates customers to behave the way they do.
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HARRY BECKWITH heads Beckwith Partners, a marketing firm
that advises twenty‐three Fortune 200 clients and dozens of
venture‐capitalized start‐ups on branding and positioning.  A Phi
Beta Kappa graduate of Stanford, Beckwith is an internationally
acclaimed speaker.  He is the bestselling authors of five books,
which, collectively, have been translated into twenty‐three
languages.

Order Qty

Int'l B
Jan 2011


