Why Experts Keep Failing Us — And How to Know When Not to Trust Them

Our investments are devastated, obesity
is an epidemic, blue-chip companies
circle the drain, and popular medications
turn out to be ineffective and

even dangerous. What happened?
Didn’t we listen to the scientists,
economists, and other experts who
promised us that if we followed

their advice all would be well?
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Actually, their expert counsel
usually turns out to be wrong—

often wildly so—as David H. Freedman
explains to us in WRONG, an eye-
opening exploration of why experts are
constantly misleading us—and what we

can do about it.

cientists, finance wizards, doctors, relationship gurus, celebrity CEOs,

high-powered consultants, health officials, and more
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Interesting facts from WRONG:

¢ In the 1980s and 1990s, anti-arrhythmic drugs were heavily
prescribed as the standard treatment for heart attack patients.
Then doctors realized that though these drugs helped suppress
irregular heart beats, they also killed more people than the
Vietnam War did—roughly 40,000 people a year.

Of the 10 deadliest plane crashes in history, cockpit tapes
reveal that six of them—Kkilling a total of 2,400 people—took
place with at least one crew member being fully aware of the
mistake that was about to bring the plane down, but keeping
quiet because the rest of the crew thought differently.

Recent headlines have reported that researchers have found a
new approach for fighting jet-lag, a possible cure for Huntington’s
Disease, and a technique for reversing the progress of multiple
sclerosis, without ever having mentioned that the results were

based entirely on genetically engineered mice.

Tom Brady is arguably the most successful professional
quarterback of the past 13 years. He’s led his team to four
Super Bowls, earned two Super Bowl MVP awards, and broke
the NFL record for the most touchdown passes in a single
season. Before he was drafted, the experts—professional

scouts and most expert observers—weren’t impressed, and as w R 0 N G

a result he almost wasn’t selected in the NFL drafft.
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