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Lying inside a high security vault, deep within the heart of one 
of the world’s leading museums, is an extraordinary specimen 
that could be the most important scientifi c discovery of recent 
times. Fewer than a dozen experts know of its existence; 
its value to the world is inestimable. This is a discovery that 
will change textbooks, change science, and change how we 
understand the human race.

The author of UNTITLED has been given exclusive 
access to all of the research and the team of 
top scientists who have been validating the 
discovery, the announcement of which will
send shock waves around the world.
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MARKETING CAMPAIGN
• National print and online advertising

•  National media campaign including broadcast, 
print, and online interviews

•  Marketing in conjunction with the History 
Channel

ONE-DAY LAYDOWN: MAY 19, 2009

Coming May 19th…UNTITLED

•  The discovery will be announced at a major press 
conference followed by a media blitz in television, radio, 
print, and online outlets.

•  A documentary on the discovery will air on 
the History Channel following the press 
conference, preceded by a major advertising 
and promotion campaign.
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