
Michael Connelly’s 
fastest, fi ercest thriller yet—

Now with a 
$1 Million 
Marketing 

Campaign to 
Match!
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ONE-DAY LAYDOWN: OCTOBER 13, 2009ONE-DAY LAYDOWN: OCTOBER 13, 2009ONE-DAY LAYDOWN: OCTOBER 13, 2009

TELEVISION 
ADVERTISING: 
10/13 - 10/23/09

• New York
• Los Angeles
• Atlanta
• Boston
• Chicago
• Dallas
• Denver
• Houston
• Philadelphia
• Phoenix
• Portland, OR
• Sacramento
• San Diego
• San Francisco
• Seattle
• Toronto
• Washington, DC

SECOND WAVE: 
12/10 - 12/23/09

• New York
• Los Angeles
• Boston
• Philadelphia

• Phoenix
• San Francisco
• Seattle
• Toronto
• Washington, DC

•  Target Stores (1700)
Channel Red Program: 
10/18 - 10/24/09

NATIONAL 
CABLE 
ADVERTISING: 
10/19 - 10/30/09

• Bravo
• USA
•  CNN Airport 

Network

•  Additional Los 
Angeles-targeted 
Cable TV 

(Continued )



EXTERNAL SITES 
& BLOGS:
•  TheDailyBeast.com will feature Michael Connelly—Tina Brown is very excited about this book.
•  Features, Reviews, Mentions, Excerpts, and Interviews Upcoming:

MAJOR 
COAST-
TO-COAST 
AUTHOR TOUR:

9/19: Panama City, FL
9/24 - 9/27: 
Washington, DC
10/13 - 10/14: Los 
Angeles
10/15: Kansas City, MO

10/16 - 10/17: 
Indianapolis 
(Bouchercon)
10/18: Los Angeles
10/21: Houston
10/21: San Antonio
10/22: Portland, OR
10/22: San Francisco
10/23: San Diego
10/24: Los Angeles

10/24: San Diego
10/25: Minneapolis/
St. Paul
10/26: Ottawa
10/27: Toronto

Television appearance 
on CBS-TV’s 
LATE, LATE SHOW 
with Craig Ferguson

DISPLAY: 
•  12-copy fl oor display 

with special riser:

   978-0-316-07146-8: 
$335.88/$419.88 Can.

▲

www.bookbitch.com

www.NewMysteryreader.com

www.everexpandinglibrary.blogspot.com 

www.celebrity-books.blogspot.com

www.serendipiter.wordpress.com/

www.bookfaerie.com

www.bookologists.com

www.jacksondonne.blogspot.com

www.Frontpagemagazine.com

www.breakthroughpromotions.com/
mysterymorgue

www.FictionAddict.com

www.Variagate.com

www.MostlyFiction.com

www.Lunch.com

www.NightsandWeekends.com

www.LorisReadingCorner.blogspot.com

www.curledup.com

www.printedpage.us

www.MaryGramlich.com

www.Bookgasm.com

www.Newsvine.com

www.suspensemagazine.com

www.CrimeFictionBlog.com

www.Hip2bHomeSchooling.blogspot.com        

www.tableforseven-julie.blogspot.com

www.JoyfullyRetired.com

www.laobserved.com

www.laist.com

www.la.cityzine.com

ONLINE MARKETING 
CAMPAIGN:

•  Publisher’s Website – 
HachetteBookGroup.com: 
Homepage, About the Author, 
About the Book, About the 
AudioBook, About the eBook

•  Newsletters: Hardcover Fiction 
(46,981 Subscribers), Mystery 
Newsletter (16,365 subscribers), 
Contests (24,140 subscribers) 

• eCard
• Chapter Excerpt
• Open Book Widget
• Audio Excerpt
•  Nine Facts About 

9 DRAGONS Article
• Reading Group Guide
• Video

SOCIAL MEDIA:

•  Blogger events with Michael 
Connelly in his tour cities

•  Little, Brown Offi cial Twitter Page 
(www.twitter.com/littlebrown) 
Promotion (9,692 followers)

•  Little, Brown Blog Talk Radio 
(www.blogtalkradio.com/
littlebrown) 

•  Promotion on 
http://crimespace.ning.com and 
http://bookblogs.ning.com

•  Promotion on Michael Connelly 
Facebook Group (5,873 members)

•  Goodreads.com: over 83 readers 
have reviewed, rated, or added the 
book to their bookshelves

•  LibraryThing.com giveaway in 
October

•  Nine Days of 9 DRAGONS Blog 
Tour: 10/13 – 10/21/09

LITTLE, BROWN AND COMPANY
Hachette Book Group

PRINT 
ADVERTISING:

•  Publishers Weekly - 
4/20/09

•  Publishers Weekly Front 
Cover - 4/27/09

•  Publishers Weekly BEA 
Show Daily - 5/29/09

•  Los Angeles Police 
Historical Society Tribute 
Journal - 9/12/09

•  New York Times Book 
Review - 10/4/09 
(9 Days Until 
9 DRAGONS)

•  New York Times Full-
Page Ad; Back of Main 
News - 10/13/09

•  Los Angeles Times - 
10/18/09 (subject to 
change)

•  Los Angeles Times - 
10/25/09 (subject to 
change)

•  2009 Bouchercon 
Program - 
10/15 - 10/18/09

•  New York Times Daily 
Book Page - 10/29/09

•  New York Times Daily 
Book Page - 11/3/09

•  New York Times Full-
Page Ad; 
Back of Arts - 12/16/09 
(9 Days Until Christmas)

  
HOLIDAY 
CATALOGS:
•  All 2009 Holiday 

Catalogs: BOOKPAGE, 
NCIBA, SCIBA, MBA, 
SIBA, NAIBA, PNBA, 
GLIBA, NEIBA, MPIBA

ONLINE 
ADVERTISING: 

•  NYTimes.com (Book 
Page “Roadblock”) - 
10/13/09 and 10/14/09 

TRANSIT 
ADVERTISING:

•  New York Subway 
Car Cards - 10/12/09

OUTDOOR 
ADVERTISING:

•  Billboard Advertising
Los Angeles - 
10/5/09 - 11/1/09




