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An out-of-work MIT Graduate hit the pavement sporting a 
sandwich board and a message that captured hearts across the globe:

“Experienced MIT Grad for Hire.” It was dubbed the “Sign of
the Times” by the Associated Press, and “The Face of the American 

Economy” by the BBC.

His inspirational act landed him on front pages around the 
world, on TV talk shows…and more importantly, into a satisfying job.

More than the ultimate feel-good story, it’s full of job-finding 
tips, resources, links, career coach guidance, and more. This timely 

book offers readers from all walks of life, invaluable tips that 
landed him a job, while bringing hope to the thousands joining the 

unemployment line on a daily basis.

“Persky’s unorthodox job-hunting methods paid off.”
—New York Times
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• Joshua Persky’s iconic photo has been displayed prominently on the front page of Yahoo.com, CNN.com, MSNBC.com, CNBC.com, and
Reuters.com.

• Persky’s story is rated as a Top 10 news story of 2008, and was the second most viewed story in the New York Post for 2008.
• Persky’s inspirational story was featured on Fox, CNN, CNBC, and countless media outlets from New York to Beijing.
• David Perry, co-author of Guerilla Marketing for Job Hunters, has agreed to blurb the book. 
• The book provides useful advice on how to get a job in a dismal economy.
• Persky was featured in a job-hunting related podcast by LaunchPadCareers.com, and his internet/blog presence is so strong, he’s 

considered a national hero.

BROTHER, CAN YOU
SPARE A JOB?

A Book of Help, Hope, and Practical Advice
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M A R K E T I N G  P L A N S

• 20-city radio satellite tour tied to sales department dates
• Google® AdWord campaign using keywords like: sandwich 

board guy, and MIT grad for hire
• Online advertising on Careerbuilder.com, monster.com and 

other job-seeking Websites
• National television media campaign targeting stations to have

Persky as a return guest, as well as: Jay Leno, David Letterman,
Jimmy Fallon, Craig Ferguson, Chelsea Lately, Bonnie Hunt, 
Martha Stewart, The View, Oprah, Rachael Ray, The Today Show,
CBS’ The Early Show, Good Morning America, Good Day New 
York, Dateline NBC, and PBS’ Nightly Business Report

• National radio media campaign targeting: NPR’s Morning Edition,
All Things Considered, Fresh Air, Here & Now, Lopate Show, 
Brian Lehrer, Diane Rehm, WOR’s Joan Hamburg, plus ABC Radio,
CBS Radio, and Clear Channel

• National print media campaign targeting: USA Today, Wall 
Street Journal, AP, Entertainment Weekly, New York Times, New
York Post, Daily News, New York magazine, The New Yorker,
Washington Post, Baltimore Sun, San Francisco Chronicle, Los
Angeles Times, The Boston Globe, Reuters, Business Week,
Financial Times, plus Time and Newsweek

• Regional author tour with speaking engagements, appearances,
and signings

• Feature title at ALA and other regional trade shows in the fall
• Online outreach to Librarians and Employment Resource Centers

(ERC’s) offering electronic excerpts

• Author will be included in Psychology Today’s May/June feature
article “Bouncing Back”

• Author will write a “Back to Work” piece in August in hopes of
major newspaper placement, which we will use to generate further
media coverage

• Persky has appeared on the following Websites, all of which will
have him back in September in time for book publication:
www.latimes.business.com 
www.jobsinthemoney.blogspot.com 
www.money.aol.com 
www.usatoday.com 
www.baltimoresun.com 
www.abcnews.com 
www.finance.yahoo.com 
www.financialweek.com 
www.valleywag.com 
www.investmentbankeronlife.com 
www.slate.com 
www.washingtonpost.com 
www.bloomberg.com 
www.nydailynews.com
www.boston.com 
www.forbes.com 

• Persky has active Web pages: www.oracleofnewyork.com, and
www.joshuapersky.com with a daily updated blog 

• He will Twitter to generate book buzz beginning late August
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