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Qty. ISBN-13 Title Author Format Price Pub Date Rights

1 9780810987586  DIARY OF A WIMPY KID Jeff Kinney Int'l PB $7.99 7/15/2009 Open Market

2 9780810987999  DIARY OF A WIMPY KID: 
RODERICK RULES Int'l PB $7.99 7/15/2009 Open Market

3 9780810988217  DIARY OF A WIMPY KID: THE 
LAST STRAW Int'l PB $7.99 7/15/2009 Open Market

4 9780810988224  DIARY OF A WIMPY KID: DO-
IT-YOURSELF BOOK Int'l PB $6.99 7/15/2009 Open Market

5 9780316078245 NEW MOON MOVIE TIE-IN Stephenie Meyer Int'l MM $7.99 9/15/2009 Open Market, Excluding Europe, 
Exclusive Asia

6 9780316075633 NEW MOON MOVIE TIE-IN PB $10.99 9/15/2009 Open Market, Excluding Europe, 
Exclusive Asia

7 9780316077286 MARTHA DOESN'T SAY 
SORRY

Samantha Berger & Bruce 
Whatley Int'l PB $6.99 9/30/2009 World

8 9780316077293 MARY HAD A LITTLE LAMB Mary Ann Hoberman & 
Nadine Bernard Westcott Int'l PB $6.99 9/30/2009 World

9 9780446561815 RICH DAD CLASSICS BOX SET Robert T. Kikosaki Int'l Box 
Set $32.96 10/15/2009 World, Excluding Australia & New 

Zealand

10 9780316076326 WHAT THE DOG SAW Malcolm Gladwell Int'l C $18.00 10/20/2009 Open Market
11 9780316056281 Outliers Int'l MM $7.99 6/1/2009 Open Market
12 9780316057905 Blink Int'l MM $7.99 Open Market
13 9780316679077 The Tipping Point Int'l MM $7.99 Open Market
14 9780316072670 EATING ANIMALS Jonathan Safran Foer Int'l C $16.00 11/2/2009 Open Market
15 9780446558846 I, ALEX CROSS James Patterson Int'l C $16.00 11/16/2009 Open Market, Excluding Europe

16 9780446555623 FIRST FAMILY David Baldacci Int'l MM $7.99 11/1/2009 Open Market

17 9780446563468 THE SCARECROW Michael Connelly Int'l MM $7.99 11/1/2009 Open Market, Excluding Europe, 
Exclusive Asia

18 9780446602617 The Poet MM $7.99 Open Market, Excluding Europe, 
Exclusive Asia

19 9780446551601 The Brass Verdict Int'l MM $7.99 Open Market, Excluding Europe, 
Exclusive Asia

20 9780446558778 Nine Dragons Int'l C $16.00 10/1/2009 Open Market, Excluding Europe, 
Exclusive Asia

21 9780446558853 THE WAY HOME George Pelecanos Int'l MM $7.99 11/1/2009 Open Market, Excluding Europe, 
Exclusive Asia

22 9780316072687 IMPERIAL CRUISE James Bradley Int'l C $18.00 11/24/2009 World
23 9780446559140 GEOGRAPHY OF BLISS Erin Weiner Int'l MM $7.99 11/1/2009 Open Market

24 9780316073554 GOSSIP GIRL: I WILL 
ALWAYS LOVE YOU Cecily von Ziegesar Int'l PB $10.99 11/3/2009 Open Market

25 9781602861060 THE OVERNIGHT SOCIALITE Birdie Clark Int'l MM $7.99 12/16/2009 Open Market
26 9780446195232 Because She Can Int'l MM $7.99 Open Market
27 9780446555678 RUN FOR YOUR LIFE James Patterson Int'l MM $7.99 12/17/2009 Open Market, Excluding Europe
28 9781599953076 CULT INSANITY Irene Spencer Int'l C $16.00 7/15/2009 World

29 9780446558709 LEANING INTO GOD WHEN 
LIFE IS PUSHING YOU AWAY Robert Schuller Int'l PB $15.00 11/12/2009 World, Excluding Europe

ACCOUNT: ___________________________ DATE: _______
ACCOUNT # ___________________________

PO: ___________________________
SHIPPER: ___________________________ SEA / AIR 

Tel: (Please Indicate)
Fax: international@hbgusa.com

MAJOR INTERNATIONAL TITLES NOVEMBER - DECEMBER 2009

ALL TITLES ARE SUBJECT TO RIGHTS AVAILABILITY AND MAY NOT BE DISTRIBUTED BY HACHETTE BOOK GROUP IN CERTAIN MARKETS.

PRICES AND ON-SALE DATES ARE SUBJECT TO CHANGE WITOUT NOTICE. FOR  OUR FULL CATALOGS, PLEASE VISIT WWW.HBG-INTERNATIONAL.COM



STEPHENIE MEYER
TWILIGHT SAGA: TWILIGHT, NEW MOON, ECLIPSE, BREAKING DAWN...

Twilight
Stephenie Meyer

October 2005  HC
$19.99  9780316160179
YA Fiction
LB Young Readers
Open Market

Twilight
Stephenie Meyer

September 2006  PB
$10.99  9780316015844
YA Fiction
LB Young Readers
Open Market

New Moon
Stephenie Meyer

April 2007  HC
$19.99  9780316160193
YA Fiction
LB Young Readers
Open Market

Eclipse
Stephenie Meyer

August 2007  HC
$19.99  9780316160209
YA Fiction
LB Young Readers
Open Market, Excluding
Europe, Exclusive Asia

New Moon
Stephenie Meyer

March 2008  INT'L PB
$10.99  9780316032544
YA Fiction
LB Young Readers
Open Market, Excluding
Europe, Exclusive Asia

Eclipse
Stephenie Meyer

June 2008  INT'L PB
$10.99  9780316032551
YA Fiction
LB Young Readers
Open Market, Excluding
Europe, Exclusive Asia

Breaking Dawn
Stephenie Meyer

August 2008  INT'L B
$12.99  9780316032148
YA Fiction
LB Young Readers
Open Market, Excluding
Europe, Exclusive Asia

Breaking Dawn
Stephenie Meyer

August 2008  HC
$22.99  9780316067928
YA Fiction
LB Young Readers
Open Market, Excluding
Europe, Exclusive Asia

Twilight: The
Complete Illustrated
Movie Companion
Mark Cotta Vaz

October 2008  PB
$16.99  9780316043137
YA Fiction/ Film
LB Young Readers
Open Market, Excluding
Europe, Exclusive Asia

Twilight (Media tie-
in)
Stephenie Meyer

October 2008  PB
$10.99  9780316038386
YA Fiction
LB Young Readers
Open Market, Excluding
Europe, Exclusive Asia

The Twilight Saga
Collection
Stephenie Meyer

October 2008  BOX
$83  9780316031844
HC Box
LB Young Readers
Open Market, Excluding
Europe, Exclusive Asia

Twilight (Media tie-
in)
Stephenie Meyer

November 2008  MM
$7.99  9780316038379
YA Fiction
LB Young Readers
Open Market, Excluding
Europe, Exclusive Asia

Twilight Collector's
Edition
Stephenie Meyer

December 2008  HC
$30  9780316033411
YA Fiction
LB Young Readers
Open Market, Excluding
Europe, Exclusive Asia

Twilight
Catherine Hardwicke

March 2009  HC
$17.99  9780316070522
Film
LB Young Readers
Open Market, Excluding
Europe, Exclusive Asia

The Twilight Saga
Collection
Stephenie Meyer

May 2009  INT'L BOX
$45.96  9780316070362

LB Young Readers
Open Market, Excluding
Europe, Exclusive Asia

COMING IN MAY 2009
Breaking Dawn
Special Edition
Stephenie Meyer

August 2009  HC
$22.99  9780316044615
YA Fiction
LB Young Readers
Open Market, Excluding
Europe, Exclusive Asia

COMING IN AUGUST 2009

New Moon (Media
tie-in)
Stephenie Meyer

September 2009  PB
$10.99  9780316075633
YA Fiction
LB Young Readers
Open Market, Excluding
Europe, Exclusive Asia

COMING IN SEPT 2009
New Moon (Media
tie-in)
Stephenie Meyer

October 2009  INT'L MM
$7.99  9780316078245
YA Fiction
LB Young Readers
Open Market, Excluding
Europe, Exclusive Asia

COMING IN OCT 2009
New Moon: The
Complete Illustrated
Movie Companion
Mark Cotta Vaz

October 2009  PB
$18.99  9780316075800
Film
LB Young Readers
Open Market, Excluding
Europe, Exclusive Asia

New Moon
Collector's Edition
Stephenie Meyer

October 2009  HC
$30  9780316053464
YA Fiction
LB Young Readers
Open Market, Excluding
Europe, Exclusive Asia

COMING IN OCT 2009

The Twilight
Journals
Stephenie Meyer

October 2009  BOX
$24.99  9780316074131
Box Set
LB Young Readers
Open Market, Excluding
Europe, Exclusive Asia

COMING IN OCT 2009

VISIT HBG�INTERNATIONAL.COM FOR OUR COMPLETE BACKLIST



Diary of a Wimpy Kid
Do-It-Yourself Book
JULY 2009
Int’l Trade Paperback
978-0-8109-8822-4
$6.99, Carton Qty. 40
Juvenile Fiction,   Amulet/Abrams
QTY._____

Diary of a Wimpy Kid
Rodrick Rules
JULY 2009
Int’l Trade Paperback
978-0-8109-8799-9
$7.99, Carton Qty. 40
Juvenile Fiction,   Amulet/Abrams
QTY._____

Diary of a Wimpy Kid
JULY 2009
Int’l Trade Paperback
978-0-8109-8758-6
$7.99, Carton Qty. 40
Juvenile Fiction,   Amulet/Abrams
QTY._____
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Jeff Kinney’s Diary of a Wimpy Kid
International Trade Paperback Editions

Diary of a Wimpy Kid
The Last Straw
JULY 2009
Int’l Trade Paperback
978-0-8109-8821-7
$7.99, Carton Qty. 40
Juvenile Fiction,   Amulet/Abrams
QTY._____
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WIMPY KID 4
 IS COMING 10.12.09

TITLE TO BE 
REVEALED SOON!

National  

one-day 

laydown!

BRACE 
YOURSELF . . .

Wimpy Kid #4 Coming October 2009!



With the film coming to theaters in November
2009, this hotly�anticipated media tie�in

edition of NEW MOON will feature art from
the upcoming film.  Stars Robert Pattinson
and Kristen Stewart return as star�crossed
lovers Edward and Bella in what will be the

biggest film sensation of Fall 2009.

Legions of readers entranced by Twilight are hungry for more and
they won't be disappointed. In NEW MOON, Stephenie Meyer
delivers another irresistible combination of romance and
suspense with a supernatural twist. The "star�crossed" lovers
theme continues as Bella and Edward find themselves facing new
obstacles, including a devastating separation, the mysterious
appearance of dangerous wolves roaming the forest in Forks, a
terrifying threat of revenge from a female vampire and a
deliciously sinister encounter with Italy's reigning royal family of
vampires, the Volturi. Passionate, riveting, and full of surprising
twists and turns, this vampire love saga is well on its way to
literary immortality.

Also available in Trade Paperback, which includes
a fold�out movie poster

NEW MOON (Media Tie�In)
Trade Paperback with fold�out movie poster
$10.99, ISBN: 978�0�316�07563�3
Carton Qty. 20
QTY. _______

NEW MOON (MEDIA TIE�IN)
Stephenie Meyer

STEPHENIE MEYER's
NEW MOON MEDIA TIE�IN

in Int'l Mass Market and Trade Paperback

OCTOBER 2009
INT'L MASS MARKET

978�0�316�07824�5
$7.99

Carton Qty. 48
YA Fiction — LB Young Readers

Open Market, Excluding Europe, Exclusive Asia

STEPHENIE MEYER graduated from Brigham Young University with
a degree in English Literature, and she lives with her husband and
three young sons in Arizona. Stephenie is the author of Twilight,
New Moon, Eclipse, and Breaking Dawn.  Her first novel has been
made into a blockbuster film by Summit Entertainment. Over 42
million copies of  THE TWILIGHT SAGA are in print.Order Qty

Int'l MM
& PB

Available
Oct '09

Titles are su ect to rights availa ility and may not e availa le rom HB  in certain markets  rices and on-sale dates su ect to change without notice
lease visit www h gusa com or ull e port catalogs



"The watercolor�and�colored�pencil artwork encapsulates
Martha's girliness, her better�than�thou attitude and her
internal struggle with her conscience. Whatley's
representations of body language and facial expression
powerfully complement the text. An enjoyable introduction
to what could be a new beloved character." —Kirkus

An irresistable new picture book featuring an endearing but
naughty new heroine who can't bring herself to apologize.
Adorably clad in her pink dress and matching headband, Martha is
ready to do just about anything�except say those three little
words: I am sorry.  But when this sweet but stubborn otter learns
that niceties like cookies, piggyback rides, and hugs are for people
who apologize our mischievous heroine learns the ultimately
rewarding feeling that comes with saying she's sorry.

Fans of No David!, Noisy Nora, Pig Will and Pig Won't, and When
Sophie Gets Really Really Angry will adore this flawed yet
charming otter. Parents and kids alike will embrace the hilarious
watercolor illustrations and the irreverent humor throughout in
this pitch�perfect picture book that offers the gentlest of lessons.

MARTHA DOESN'T SAY SORRY

Samantha Berger & Bruce Whatley

MARTHA DOESN'T SAY SORRY—

Endearing Children's Book Now an
International Paperback Picture Book Edition

SEPTEMBER 2009
INT'L PB

978�0�316�07728�6
$6.99

Carton Qty. 20
Picture Book — LB Young Readers

World

SAMANTHA BERGER has been at Nickelodeon On�Air for the past
five years. First as Head Writer of Nick scripts, then as Editorial
Director, and most recently, as Director of Creative for the On�Air
Brand Image Group. Before that, she was an Editor at Scholastic
Books.

BRUCE WHATLEY is one of Australia's best�loved and most�
respected author�illustrators. His most recent books include the
enormously successful and award�winning Diary of a Wombat,
written by Jackie French, and its companion volume, The Secret
World of Wombats, also illustrated by Bruce.Order Qty

Int'l PB
Picture
Book

Titles are subject to rights availability and may not be available from HBG in certain markets. Prices and on-sale dates subject to change without notice.
Please visit www.hbgusa.com for full export catalogs.



Praise for MARY ANN HOBERMAN's Sing�Along series:
"Westcott illustrates each lively scene with humorous detail."—
Publishers Weekly for There Once Was a Man Named Michael
Finnegan

"Rollicking...sure to become a perennial hit."—Booklist for The
Eensy�Wensy Spider

A lively picture book adaptation of a classic children's song to
launch the newly branded Sing�Along Stories series. Mary arrives
at school one day with her friendly lamb following close behind
her. Going against school rules, the students sneak the adorable
lamb inside where they teach it the alphabet, to count to ten, and
even how to play ball! This hilarious adaptation includes musical
notation and a fun and educational activity page created by well�
regarded librarian and 2002 Caldecott Committee chairwoman
Pat Scales.  This sing�a�long edition is perfect for teachers,
daycare providers, camp counselors, and parents.

Read More about MARY ANN HOBERMAN's Sing�Along Series:

Miss Mary Mack, PB
$6.99, 9780316076142, Cart Qty. 100, QTY. ____

The Eensy�Weensy Spider, PB
$6.99, 9780316734127, Cart. Qty. 42, QTY. ____

The Lady With the Alligator Purse, PB
$6.99, 9780316931366, Cart. Qty. 120, QTY. ____

I Know an Old Lady Who Swallowed a Fly, PB
$6.99, 9780316931274, Cart. Qty. 100, QTY. ____

MARY HAD A LITTLE LAMB

Mary Ann Hoberman & Nadine
Bernard Westcott

Nursery Rhyme Classic Now Available as an
International Paperback Picture Book Edition

SEPTEMBER 2009
INT'L PB

978�0�316�07729�3
$6.99

Carton Qty. 36
Picture Book — LB Young Readers

World

MARY ANN HOBERMAN and NADINE BERNARD WESTCOTT have
collaborated on all of the books in the Sing�Along Stories series.
US Children's Poet Laureate Hoberman is the author of more than
thirty�five books for children, including the critically acclaimed A
House Is a House for Me, which won a National Book Award, the
New York Times bestselling You Read to Me, I'll Read to You, and
the Sing�Along Stories series.

Order Qty

Int'l PB
Picture
Book

Titles are subject to rights availability and may not be available from HBG in certain markets. Prices and on-sale dates subject to change without notice.
Please visit www.hbgusa.com for full export catalogs.



This International Box Set includes the international mass
market editions of four classic RICH DAD titles:

Rich Dad, Poor Dad—The New York Times bestselling
classic, Kiyosaki's highly inspirational message of how
anyone could educate themselves to take control of their
financial destiny.

Rich Dad's Cashflow Quadrant—The follow�up to RICH
DAD, POOR DAD, CASHFLOW QUADRANT is for people who
are ready to make changes in their lives instead of moving
from job to job.  It reveals the difference between four
types of working people and how you can become a
successful investor regardless what your type is.

Rich Dad's Guide to Investing—The classic guide to
investing, which includes Kiyosaki's basic rules of investing,
how to reduce your investment risk, Rich Dad's 10 Investor
Controls, how to convert your earned income into passive
and portfolio income and much more!

Rich Dad's Retire Young, Retire Rich—This book is about
how Kiyosaki and his family started with nothing and retired
financially free in less than ten years. Find out how you can
do the same!

RICH DAD'S CLASSICS BOX SET

Robert T. Kiyosaki

OCTOBER 2009
INT'L BOX

978�0�446�56181�5
$32.96

Carton Qty. 1
Business & Finance — Business Plus

World, Excluding Australia & New Zealand

This new box set follows in the success of all the previously
published Rich Dad titles by ROBERT KIYOSAKI. To date, there
have been more than 7.3 million copies sold of the GCP editions
of the RICH DAD Series.  RICH DAD, POOR DAD has been on the
New York Times Bestseller list for more than 330 weeks—more
than 6 years—it still going strong.Order Qty

Int'l Box
Set

Titles are subject to rights availability and may not be available from HBG in certain markets. Prices and on-sale dates subject to change without notice.
Please visit www.hbgusa.com for full export catalogs.



Over the past decade, Malcolm Gladwell has become the
most gifted and influential journalist in America. In The
New Yorker, his writings are such must�reads that the
magazine charges advertisers significantly more money for
ads that run within his articles. With his #1 bestsellers, The
Tipping Point, Blink and Outliers, he has reached millions of
readers. And now the very best and most famous of his
New Yorker pieces are collected in a brilliant and
provocative anthology.

Among the pieces: his investigation into why there are so
many different kinds of mustard but only one kind of
ketchup; a surprising assessment of what makes for a safer
automobile; a look at how we hire when we can't tell who's
right for the job; an examination of machine built to predict
hit movies; his famous profile of inventor and entrepreneur
Ron Popeil; a look at why employers love personality tests;
the saga of the quest to invent the perfect cookie; and a
look at hair dye and the hidden history of postwar America.

For the millions of Malcolm Gladwell fans, this anthology is
like a greatest hits compilation�a mix tape from America's
alpha mind.

Also available from MALCOLM GLADWELL:
OUTLIERS, Int'l MM, 9780316056281
$7.99 (JUNE 2009)  Cart Qty. 48   QTY______

BLINK, Int'l MM, 9780316057905
$7.99,  Cart Qty. 48    QTY______

THE TIPPING POINT, Int'l MM,  9780316679077
$7.99,  Cart Qty. 48    QTY______

WHAT THE DOG SAW : AND OTHER
ADVENTURES

Malcolm Gladwell

The Very Best of
S

Brilliant New Yorker Essays

OCTOBER 2009
INT'L C

978�0�316�07632�6
$18

Carton Qty. 10
Psychology/ Essays — Little, Brown

Open Market

MALCOLM GLADWELL is a staff writer for The New Yorker. He was
formerly a business and science reporter at the Washington Post.
His previous books, The Tipping Point and Blink were #1
international bestsellers, and both titles have sold over 2 million
net copies each. His latest bestseller Outliers has been on the NYT
list for 19 weeks and counting.Order Qty

Coming
October

2009

Titles are su ect to rights availa ility and may not e availa le rom HB  in certain markets  rices and on-sale dates su ect to change without notice
lease visit www h gusa com or ull e port catalogs







INGING

  theatrical release!

 ●

The TwilightTM Saga is making history!

 ■   NEW MOON (Little, Brown, 978-0-316-16019-3, 9/06) spent 
52 weeks on the New York Times hardcover bestseller list 
before crossing over to the series list with the publication of 
Eclipse (Little, Brown, 8/07). Since that time, The TwilightTM 
Saga has consistently ranked #1 on the series list. This is the 
fi rst time it is available in mass market.

 ■   The mass market edition of Twilight (Little, Brown, 978-0-316-
03837-9, 11/08) has sold more than 2.3 million copies. Combined 
sales of The Twilight series exceed 42 million copies worldwide.

 ■   The Web site (www.thetwilightsaga.com) boasts a loyal and 
extremely active membership of nearly 110,000 fans. The site 
averages more than 10 million hits per month.

 ■  Also available:

Twilight
978-0-316-03837-9
$7.99/$9.50 Can

 MARKETING CAMPAIGN
 ADVERTISING

 ●  National print and online
advertising

PUBLICITY
 ●  National print and online
media campaign

PROMOTION
 ●  Extensive cross promotions 
with Summit Entertainment, 
the developer and distributor 
of the fi lm

 ●  Consumer outreach at San 
Diego Comic Con 

 ●  Exclusive features, interviews, 
and downloads at
www.thetwilightsaga.com

 ●  18-copy fl oor display 
with special riser: 
978-0-316-07579-4 
$143.82/$179.82 Can.

 ●  18-copy mixed fl oor display 
with special riser: 
(12 copies of New Moon, 
6 copies of Twilight)
978-0-316-07635-7
$143.82/$176.88 Can.

COMING 
TO THEATERS 

11/20/09
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 “ Readers buy DeMille for a 
roller-coaster ride that is 
both fast-paced and fun. 
With THE GATE HOUSE, 
once again, he absolutely 
delivers.” —Denver Post

“ DeMille perfectly captures 
the tone that made The 
Gold Coast a bestseller....
A sequel that doesn’t 
disappoint.”              —Booklist

“ Plenty of fun.”
—Publishers Weekly

“ One of the pleasures of 
THE GATE HOUSE is the 
romantic tension between 
John, the wounded 
husband with a certain 
machismo, and his former 
wife.”          —New York Daily News

“ The plot moves in unex-
pected ways and keeps the 
reader guessing until the 
very last page.”       —Edge.com

Back to a life he left behind...
When John Sutter’s aristocratic wife killed her infamous 
Mafi a don lover, John left America and sailed around 
the world. Now, 10 years later, he comes home to the 
Gold Coast of Long Island to attend a funeral. Moving 
into the gatehouse of Stanhope Hall, John fi nds himself 
only a quarter mile from his ex-wife, Susan Stanhope 
Sutter. But Susan isn’t the only person from John’s 
past who has resurfaced. Though Susan’s ex-lover 
is long dead, his son Anthony is alive and well and 
intent on two missions: drawing John back into the 
violent world of the Bellarosa family and exacting 
revenge on his father’s murderer—Susan.

Nelson DeMille’s #1  
long-awaited sequel to The Gold 

NOVEMBER
TITLE:
THE GATE HOUSE

AUTHOR:
Nelson DeMille

ISBN:
978-0-446-61882-3

PRICE:
$9.99/$12.99 Can.

CATEGORY:
Fiction

PUBLISHING 
BACKGROUND:
GCP hardcover

PAGES:
912

SPINE SIZE:
1-3/8"

TRIM SIZE:
4-3/16 x 7-1/2”

PER CARTON:
48

AUTHOR’S HOME:
Long Island, NY

SETTING:
Long Island, NY

TERRITORIES:
U.S., Canada, and 
Open Market
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  New York Times bestselling, 
 Coast.

5

 Nelson DeMille is a true master 
 ■   In hardcover, THE GATE HOUSE (GCP, 978-0-446-53342-3, 
10/08) hit #1 on the New York Times, Washington Post, The Wall 
Street Journal, and Publishers Weekly bestseller lists, and has 
nearly 700,000 copies in print.

 ■   Nelson DeMille’s most recent oversize mass market
Wild Fire (GCP, 11/07) has sold close to 540,000 copies.

 ■   The Gold Coast (GCP, 4/90) is one of Nelson DeMille’s most
acclaimed and popular novels and has 2.6 million copies in 
combined print. Fans have been eagerly awaiting this sequel.
A fi lm adaptation of The Gold Coast is currently being developed.

 ■     There are more than 30 million copies of DeMille’s books in print 
worldwide, and over 15 million in the United States.

 ■   This edition will contain a teaser chapter from the author’s new 
hardcover, The Lion (GCP, 4/10).

 ■   Also available in a Hachette Audio <replay> edition: 
Abr. CD: 978-1-60024-828-3: $19.98/$24.98 Can.

 MARKETING CAMPAIGN

 ADVERTISING
 ●  Television and radio advertising 
in New York, Los Angeles, 
San Francisco, Chicago, 
Washington, DC, Boston, and 
on national cable

 ●   Print advertising in the New 
York Times, Los Angeles Times, 
The Wall Street Journal, USA 
TODAY, Newsday

PUBLICITY
 ●  National print and online media 
campaign 

PROMOTION
 ●  36-copy fl oor display 
with special riser: 
978-0-446-55923-2 
$359.64/$467.64 Can.

 ●Web marketing

 PLEASE TURN THE PAGE FOR ADDITIONAL TITLES FROM NELSON DEMILLE. 

SPECIAL 
OVERSIZE
FORMAT!

HACHETTE 
BOOK GROUP

#1 bestselling author 

NELSON 
DEMILLE 

returns to 
The Gold Coast

Also available from Hachette Audio



THE GOLD COAST
978-0-446-36085-2

$7.99/$9.50 Can.
Orig. pub. date: 3/91

Redist.: 11/07

6

 Stock up on NELSON DEMIL

WILD FIRE 
978-0-446-61777-2
$9.99/$11.99 Can.

Orig. pub. date: 11/07

MAYDAY 
with Thomas Block
978-0-446-60476-5

$7.99/$9.50 Can.
Orig. pub. date: 1/98

Redist.: 11/07

SPENCERVILLE 
978-0-446-60245-7

$7.99/$9.50 Can.
Orig. pub. date: 10/95

Redist.: 11/07

THE GENERAL’S DAUGHTER 
978-0-446-36480-5

$7.99/$9.50 Can.
Orig. pub. date: 11/93

Redist.: 11/07

THE TALBOT ODYSSEY 
978-0-446-35858-3

$7.99/$9.50 Can.
Orig. pub. date: 7/91

Redist.: 11/07



7

LE’s blockbuster backlist!

CATHEDRAL 
978-0-446-35857-6

$7.99/$9.50 Can.
Orig. pub. date: 12/90

Redist.: 11/07

BY THE RIVERS OF BABYLON 
978-0-446-35859-0

$7.99/$9.50 Can.
Orig. pub. date: 6/90

Redist.: 11/07

THE CHARM SCHOOL 
978-0-446-35320-5

$7.99/$9.50 Can.
Orig. pub. date: 2/89

Redist.: 11/07

WORD OF HONOR 
978-0-446-30158-9

$7.99/$9.50 Can.
Orig. pub. date: 3/87

Redist.: 11/07

Also available from Hachette Audio

NIGHT FALL 
978-0-446-61662-1
$7.99/$10.99 Can.

Orig. pub. date: 11/05
Redist.: 11/07

UP COUNTRY 
978-0-446-61191-6
$7.99/$10.99 Can.

Orig. pub. date: 4/03
Redist.: 11/07

THE LION’S GAME 
978-0-446-60826-8

$7.99/$9.50 Can.
Orig. pub. date: 11/00

Redist.: 11/07

PLUM ISLAND 
978-0-446-60540-3

$7.99/$9.50 Can.
Orig. pub. date: 5/98

Redist.: 11/07

NIGHT FALL UP COUNTRY THE LION’S GAME PLPLPLPLPLUMUMUMUMUM IIIIISLSLSLSLSLANANANANANDDDDD



GRAND CENTRAL PUBLISHING

Reynaud St. Aubyn has spent the last seven years 
in hellish captivity. Now half mad with fever, he 
bursts into his ancestral home and demands his 
due. Beatrice Corning, the niece of the present 
earl, is a proper English miss. But she has a 
secret: no real man has ever excited her more 
than the handsome youth in the portrait in her 
uncle’s home. Suddenly, that very man is here, 
in the fl esh—and luring her into his bed. But 
can Beatrice’s love tame a man who will stop 
at nothing to regain his title–even if it means 
sacrifi cing her innocence?

ALSO AVAILABLE FROM ELIZABETH HOYT:

 N O V E M B E R
TITLE:
TO DESIRE A 
DEVIL

AUTHOR:
Elizabeth Hoyt

ISBN:
978-0-446-40694-9

PRICE:
$6.99/$8.99 Can.

CATEGORY:
Historical Romance

PUBLISHING 
BACKGROUND:
GCP original

PAGES:
384

SPINE SIZE:
31/32 ”

PER CARTON:
48

AUTHOR’S HOME:
Urbana, IL

SETTING:
England

TERRITORIES:
World

“ There’s an enchantment to Hoyt’s 
stories that makes you believe in 
the magic of love.” 

—Romantic Times BOOKreviews

“ Elizabeth Hoyt writes with fl air, 
sophistication, and unstoppable 
passion.” 

—Julianne MacLean, author of Portrait of a Lover

KEYNOTE:
USA TODAY bestselling author Elizabeth Hoyt delivers 
the fi nal installment in her sensual The Legend of the 
Four Soldiers series.

SALES POINTS:
 ♦ TO DESIRE A DEVIL is the fourth and fi nal book in 

Elizabeth Hoyt’s The Legend of the Four Soldiers 
series. The sales of the previous books, To Beguile a 
Beast (Forever, 5/09), To Seduce a Sinner (Forever, 
11/08), and To Taste Temptation (Forever, 5/08), have 
increased with each publication.

 ♦ To Seduce a Sinner hit the USA TODAY bestseller list, 
went back to press four times, and has more than 
106,000 copies in print.

 ♦ Foreign rights to the author’s titles have been sold in 
nine countries.

 ♦ Elizabeth Hoyt’s passionate and poised writing style 
will appeal to readers of Mary Balogh, Lisa Kleypas, 
and Liz Carlyle.

 ♦ This edition will include a teaser chapter from the 
author’s next Forever novel (7/10).

MARKETING CAMPAIGN:
 ■ Print advertising in Romantic Times

 ■ National print and online media campaign

 ■ Web marketing
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To Beguile a Beast
978-0-446-40693-2
$6.99/$8.50 Can.
Orig. pub. date: 5/09

To Seduce a Sinner
978-0-446-40692-5 
$6.99/$8.50 Can.
Orig. pub. date: 11/08

To Taste Temptation
978-0-446-40691-8
$6.99/$8.50 Can.
Orig. pub. date: 5/08

PLEASE SEE THE HBG BACKLIST ORDER FORM FOR 
ADDITIONAL TITLES FROM ELIZABETH HOYT.



GRAND CENTRAL PUBLISHING N O V E M B E R
TITLE:
POP GOES THE 
WEASEL

AUTHOR:
James Patterson

ISBN:
978-0-446-60881-7

PRICE:
$7.99/$9.99 Can.

CATEGORY:
Fiction

PUBLISHING 
BACKGROUND:
GCP reissue

PAGES:
480

SPINE SIZE:
31/32 ”

PER CARTON:
48

AUTHOR’S HOME:
Florida

SETTING:
Washington, DC

TERRITORIES:
U.S., Canada, and 
Open Market

Detective Alex Cross is in love. But his happiness 
is threatened by a series of chilling murders in 
Washington, D.C., murders with a pattern so 
twisted they leave investigators reeling. Cross’s 
pursuit of the killer produces a suspect, a British 
diplomat named Geoffrey Shafer. But proving 
he’s the murderer becomes a potentially deadly 
task. As Shafer engages in a brilliant series of 
surprising countermoves, Alex and his fi ancée 
become hopelessly entangled with the most 
dangerous nemesis Cross has ever faced. 

ALSO AVAILABLE FROM JAMES PATTERSON:

“ Cross is one of the best and most 
likeable characters in the modern 
thriller genre.” —San Francisco Chronicle

“ Cross is a compelling fi gure....
Tough, vulnerabe, sensitive,
compassionate.” —Milwaukee Journal

KEYNOTE:
James Patterson’s #1 bestseller starring Alex Cross is 
now reissued with a brand-new cover.

SALES POINTS:
 ♦ This edition continues GCP’s successful reissue 

program of classic Alex Cross novels with brand-new 
covers, following Roses Are Red (GCP, 12/06), Jack & 
Jill (GCP, 8/07), and Cat & Mouse (GCP, 12/07).

 ♦ POP GOES THE WEASEL (Little, Brown and Company 
hardcover, 978-0-316-69328-8, 10/99) was a #1 best-
seller on numerous lists, including the Washington Post, 
Miami Herald, Entertainment Weekly, Philadelphia 
Inquirer, Baltimore Sun, and Publishers Weekly. The 
GCP mass market edition (10/00) has sold more than 
1.6 million copies.

 ♦ The Alex Cross series is the #1 U.S. detective series of 
the past decade and has sold more than 60 million 
copies combined.

 ♦ This edition will tie in to and contain a teaser chapter 
from Patterson’s new hardcover, I, Alex Cross (Little, 
Brown and Company, 11/09).

 ♦ Also available in a Hachette Audio <replay> edition:
Abr. CD: 978-1-59483-611-4: $14.98/$16.98 Can.

MARKETING CAMPAIGN:
 ■ National print and online media campaign

 ■ Web marketing
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PLEASE SEE THE HBG BACKLIST ORDER FORM FOR 
ADDITIONAL TITLES FROM JAMES PATTERSON.

Roses Are Red
978-0-446-60548-9
$7.99/$9.50 Can.
Orig. pub. date: 10/01
Redist.: 10/09

Cat & Mouse
978-0-446-73655-8
$7.99/$9.50 Can.
Orig. pub. date: 11/98
Redist.: 10/09 

Jack & Jill
978-0-446-60480-2 
$7.99/$9.50 Can.
Orig. pub. date: 11/97
Redist.: 10/09



GRAND CENTRAL PUBLISHING

PLEASE SEE THE HBG BACKLIST ORDER FORM FOR 
ADDITIONAL TITLES FROM TIFFANY L. WARREN.

As President of Grace Savings and Loans, Char-
mayne Ellis is an established, polished professional. 
Although she has reached great success, her 
ridiculing mother and wise cracking younger 
sister won’t let her forget that she is a 36-year-old, 
overweight, and unmarried woman. In an attempt 
to help, Charmayne’s best friend, Lynette, is 
obsessed with setting her up on a series of pity-
driven blind dates. When a drop-dead gorgeous 
man, Travis Moon, shows interest, Charmayne’s 
caution light blinks like crazy. But out of loneliness 
and pressure from her family Charmayne ignores 
her gut feeling and gets married. Yet instead of 
marital bliss, Charmayne begins to discover new 
things about her husband that force her to question 
her marriage and her faith in God.

 N O V E M B E R
TITLE:
FARTHER THAN 
I MEANT TO GO, 
LONGER THAN I 
MEANT TO STAY

AUTHOR:
Tiffany L. Warren

ISBN:
978-0-446-61806-9

PRICE:
$6.99/$8.99 Can.

CATEGORY:
Fiction

PUBLISHING 
BACKGROUND:
GCP trade
paperback

PAGES:
336

SPINE SIZE:
27/32 ”

PER CARTON:
48

AUTHOR’S HOME:
Carrollton, TX

SETTING:
Cleveland, OH

TERRITORIES:
World

“ A wonderfully written story that 
captures your attention from the 
very fi rst page.” 
—ReShonda Tate Billingsley, Essence® bestselling author, on 

The Bishop’s Daughter

“ This book made me open my 
eyes....Every woman should read 
this.” —Jackie Tolbert, Sister-to-Sister Book Club, on
 What a Sistah Should Do

KEYNOTE:
Tiffany L. Warren delivers a compelling novel about a 
woman questioning her marriage and her faith in God.

SALES POINTS:
 ♦ FARTHER THAN I MEANT TO GO, LONGER THAN I 

MEANT TO STAY was published in GCP trade paper-
back (978-0-446-69353-0) in 10/06. This is the author’s 
fi rst mass market edition and it features a brand new 
cover.

 ♦ Warren’s most recent novel, The Bishop’s Daughter, 
was published in GCP trade paperback in 1/09.

 ♦ What a Sista Should Do (Walk Worthy Press, 6/05) has 
more than 50,000 trade paperback copies in print.

 ♦ FARTHER THAN I MEANT TO GO, LONGER THAN I 
MEANT TO STAY is ideal for book clubs, with a bound-in 
Reading Group Guide.

 ♦ This edition will contain a teaser chapter from the 
author’s next novel, In the Midst of It All (GCP trade 
paperback, 2/10).

MARKETING CAMPAIGN:
 ■ National print and online media campaign

 ■ Bound-in Reading Group Guide

 ■ Web marketing
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